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A MESSAGE 
FROM THE 
CHAIRMAN

We live in unprecedented times, in which we are all wondering what the future will 

bring. 

What will happen to our planet? What will happen with the pandemic? What will 

happen in society? At the heart of this is the question of how we can re-balance our 

conflicting relationship with nature. 

There are more questions than answers, but I am optimistic and hopeful for a bright 

future.

My optimism comes from seeing a growing number of people aspiring to contribute 

to a healthier planet and better future. 

It also comes from seeing more and more people caring not only for their own lives, 

but the lives of others.

My positive outlook equally comes from witnessing an increasing number of public 

and private organisations on the journey to doing what is best for the planet and for 

future generations.

In these unprecedented times we must not waiver, we have to stay on course, and we 

have to get more people and organisations onboard.

Rest assured, at The Ocean Race we are committed to managing the earth’s resources 

wisely, ensuring circularity and meeting ambitious global goals such as halving our 

greenhouse gas emissions, and ultimately being climate positive. We are also firmly 

on track to do what we can to motivate and unite people to achieve the extraordinary 

and drive change towards a healthier planet.

While racing around the world you experience wonderful peaks but also dark lows It is 

in these, the hardest of times, that I have seen teams win races, thanks to team spirit, 

leadership, determination  and relentlessly pushing for what they believe in.

The content of this report is the result of outstanding teamwork by people who are 

driven by a purpose. The report covers the progress that The Ocean Race has made 

during 2019 and 2020. We are proud of this progress, but we want, and need, to do 

more.

Richard Brisius
Chairman of The Ocean RaceABOUT THIS REPORT

This report is for the period 2019 when the new company The Ocean Race SLU was formed, taking stewardship of the race, through until 

the end of 2020.

With our next race in 2022 - 2023, this reporting period covers the critical pre-Race preparation period.

Covid-19 had a major impact on 2020 activities and in delaying the race which was previously scheduled to commence in 2021. While 

2020 was not active in terms of events or additional activities a lot of preparation was done and time to give additional focus on 

sustainability concerns.

The report sets the scene for the next phase pre-race, including The Ocean Race Europe, Summits and continuing to work with race 

teams, cities and partners on their participation in what we hope will be the leading event in sustainability and sports by 2023.  

Report Author: Meegan Jones, Sustainability Programme Advisor
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ABOUT THE 
OCEAN RACE

The Ocean Race is the world’s longest and most competitive professional sporting 

event. Considered by many as the pinnacle of offshore ocean racing, the event gathers 

the best professional sailors to compete over nine months in a race around the 

world, visiting up to 10 stopover cities along the route.

The Race is a feat of human endurance and maritime ingenuity, a high-profile global 

sporting event with millions of fans and followers. 

Held every three to four years, the most recent race (13th edition) took  in 2017-18. 

The upcoming 14th edition of the Race will be staged during 2022-23. The Race start 

was delayed one year due to the global pandemic.

Starting out as the Whitbread Round the World Race in 1973, the Race has an almost 

50 year heritage.  In 2001 Volvo Group and Volvo Cars took ownership and the Race was 

renamed the Volvo Ocean Race. In 2010 the race moved headquarters from the UK to 

Alicante, Spain. 

In February 2019, Johan Salen and Richard Brisius, who were previously team managers 

and co-Presidents of the Volvo Ocean Race, took ownership of the Race with their 

business partner Jan Litborn. The competition was re-named The Ocean Race. Volvo 

Cars remain a Premier Partner. 

The Ocean Race 1973 SLU is a private company, with its legal, financial and operational 

base in Spain. The Race is produced in collaboration with host cities, delivery and 

operational partners, and major suppliers.

The Race consists of four key focuses:

1. The race boat and teams’ development (under control of Race Teams)

2. Race teams and Race operations

3. Partners and commercial 

4. Race Village operations and host cities

Additional focuses include:

• Sailor and youth development

• Gender balance, diversity and inclusion

• Host city selection 

• Technology

• Communications

• Sustainability programme ‘Racing with Purpose’

In the 2022-23 edition of The Ocean Race, there will be two classes, the VO65s return 

again (one design) and the addition of the IMOCA60s brings high-tech back into the 

race, with the fastest off�shore foiling monohulls in the world.

50 years
2023 will mark 

of The Ocean Race 

1: November 19, 2014. The fleet
at the start of Leg 2 from Cape 
Town to Abu Dhabi.

2: An albatross flies ver the 
ocean. Leg 7 from Auckland to 
Itajai, day 14 on board Turn the 
Tide on Plastic. 30 March, 2018.

3: Armandinho concert in Itajaí 
Stopover. 20 April, 2018
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Uniting and motivating people to achieve 
the extraordinary and driving change 
towards a healthier, sustainable planet.

We make a deep 
commitment to ethical, 
fair, responsible and 
sustainable business 
practice, and promise to 
place care for the planet 
and people at the heart of 
our decisions. 

OUR PURPOSE

OUR VALUES
In framing our sustainability approach, we consider what we stand by and stand for, as 

an organisation and as people working for this Race. 

We support the principles of sustainable development, namely inclusivity, integrity, 

stewardship, transparency and supporting good labour standards and upholding human 

rights.

We work hard to embed sustainable development principles and company values into 

our organisational culture and to reflect back on these values in day-to-day business 

and when making the big decisions.

WE TRUST
We are a family. It’s not about me, it’s about we

We are trustworthy

We promise accountability

We have high integrity and ethics and treat everyone equally

We communicate eĀectively

WE STRIVE FOR EXCELLENCE
We always do our best, working with passion

We have high ambitions and aim to deliver the extraordinary

We are creative, proactive and open to change

We strive for sustainable and innovative solutions

We never give up and don’t abandon our goals prematurely

WE CARE
We care for people, their well-being, success and safety

We care for the success of our customers and other stakeholders

We care about building positive relationships and enjoying life

We care about sailing and the benefits of spor

We care about the Ocean and our Planet
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INTRO
Nature has been integral to The Ocean Race since we first set sail in 1973. It is at the 

heart of what we do -  the race-track that we compete on and the wind that powers 

our boats - but it is deteriorating fast. We are seeing firsthand the devastating impact 

of pollution, climate change and industrial overfishing on our ocean. At the same 

time we have a greater understanding of how important our seas are, not just to 

the sport we love, but in regulating our climate and providing us with food, jobs 

and the air we breathe.

At The Ocean Race we want to be a catalyst for change. We see our purpose as 

stretching far beyond ensuring that our organisation is sustainable. We want to 

use our global platform to inspire all those that we can reach to take action. This 

includes the sailing community, wider sports industry, businesses, host cities, 

governments, fans and many more.

Everything we do is to support ambitious goals that, as a global community, we 

must meet.

Our multi-award winning ‘Racing with Purpose’ sustainability programme brings 

together a range of tangible ways that we can have a positive impact on the marine 

environment. Working with our visionary Premier Partner 11th Hour Racing, we have 

rolled out initiatives for cleaner and healthier seas. These include:

• Contributing vital scientific data to aid the understanding of ocean health and the 

effects of climate change, by using the race boats to collect valuable data as they 

circumnavigate the globe. This open-source data is available to scientific organisations 

worldwide, helping to deepen knowledge of the ocean, predict weather and even 

informing the Global Carbon Budget. 

• Working with host cities to ensure that every element of the race village is sustainably 

produced; from being free of single-use plastic to the seafood served on site, and 

inspiring the millions of people who visit the events to help protect the ocean.

• Holding The Ocean Race Summits series in which we call for action and commitments 

from decision makers and business leaders to change the way we behave towards 

our ocean for good. 

• Hosting Innovation Workshops in which experts with a range of specialisms from 

different sectors unlock barriers to innovating solutions that support ocean health.

• Inspiring thousands of schoolchildren across the world about the issues affecting the 

ocean in our curriculum-based Learning Programme. The set of fun and informative 

modules show children how they can also join us on the journey to help restore the 

health of our ocean.

• Supporting ‘blue carbon’ projects that not only capture greenhouse gases, but help to 

restore ocean ecosystems, providing a habitat for marine life. We are committed to 

balancing our unavoidable carbon emissions. To balance our unavoidable 2019 and 

2020 GHG emissions, we have invested in a mangrove restoration and women’s 

empowerment project in Myanmar, and mangrove restoration in Madagascar.

AMBITIOUS 
GOALS FOR 
OUR PLANET
Everything we do is to 
support these ambitious 
goals that, as a global 
community, we must 
meet

CLIMATE
50% GHG reduction by 2030

Net Zero emissions by 2050

Limit global temperature 
warming to 1.5 degrees.

PROTECTION
30% marine protected areas by 
2030

High Seas Treaty is ratified and 
effectively implemented

PLASTIC
An International Treaty on 
plastic pollution is created

Mandatory national 
reporting on plastic 
pollution

Our multi-award winning 
‘Racing with Purpose’ 
sustainability programme 
brings together a range of 
tangible ways that we can 
have a positive impact

THE OCEAN RACE - RA CING WITH PURPOSE SUSTAINABILITY REPORT 2019- 20
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IT TAKES A 
TEAM

Just like competing in The Ocean Race, the race to protect and restore ocean health 

takes a diverse team of passionate people, working in harmony. The ocean is our 

race track and with our race teams, partners, host cities and staff, we share a vision 

for an ocean that is full of life, which benefits nature and people.

PARTNERS
Our Premier Partners 11th Hour Racing and Volvo Cars, and our Official Partners GAC 

Pindar and Helly Hansen, bring purpose to their partnership with the Race, by committing 

to supporting ocean health, preventing plastic pollution, sustainability management 

and sustainable development. With their support the Race is able to go on an incredible 

sustainability journey.

Founding Partner of The Ocean Race’s Racing with Purpose sustainability 

programme, 11th Hour Racing works with the sailing community and maritime 

industries to advance solutions and practices that protect and restore the health of 

the ocean. 11th Hour Racing embraces sponsorships, grantees, and ambassadors 

who integrate sustainability into their values and operations while educating, 

innovating and inspiring people with the critical message of ocean stewardship.

GAC Pindar, our Official Logistics Partner, is committed to supporting The Ocean Race 

and the wider sailing sector in streamlining logistics and climate impacts from freighting. 

They are actively participating in industry initiatives to enable accurate measurement 

of freighting impacts. 

Helly Hansen, Official Clothing Supplier for The Ocean Race 2022-23, are working hard 

on building sustainable production and operations into every aspect of their sports 

equipment and clothing business. During 2019 and 2020 they worked on developing 

a clothing range for The Ocean Race fans and sustainable innovations for the 2022-23 

race range. In 2021 they will launch a range that will feature organic cotton, hemp and 

certified ocean-bound recycled plastic.

Volvo Cars Group continues to be a partner of The Ocean Race and their outstanding 

and long term sustainability commitments are perfectly aligned with the values of 

the Race. Exciting developments in both circularity and electrification are coming.

RACE TEAMS
Many of the registered teams for the 2022-23 race in both classes (IMOCA and VO65’s), 

are already on their sustainability journeys.

11th Hour Racing’s support extends to being a sponsor of the 11th Hour Racing Team. This 

team is highly committed to sustainability, leading in team sustainability management 

and advocacy efforts, they paved the way in this regard in the previous edition of the 

Race, with their co-sponsored team Vestas 11th Hour Racing.

Team Malizia, who has registered for The Ocean Race and is skippered by Boris Herrmann, 

has an onboard science programme, an ocean health education programme, its own 

blue carbon project Malizia Mangrove park. The team was also delighted to sail Greta 

Thunberg from Europe to New York in 2019.

The Mirpuri Foundation Racing Team has the promotion of marine conservation at 

the heart of what they do. Their ‘Racing for the Planet’ VO65 yacht promotes their 

sustainability messages to a global audience.

4: 11th Hour Racing Team 
delivers the boat back to France 
after the Transat Jacques 
Vabre race, with an Ocean Race 
configuration of six onboard.

5: Lisbon Stopover, Race 
Village. 02 November, 2017.

Photo: Amory Ross 11th Hour 
Racing

HOST CITIES
Each of our ten host cities scheduled for the upcoming race have put sustainability at 

the heart of their strategic approach to hosting the stopover. Sustainability is included 

as part of agreements with host cities and all are on the journey with us.

THE OCEAN RACE - RA CING WITH PURPOSE SUSTAINABILITY REPORT 2019- 20
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STAFF
The Ocean Race staff are inspired and committed to producing the most sustainable 

sailing race and sporting event possible. In this period between races, we are all increasing 

our knowledge and expertise, through professional development training, research and 

testing. 

We host the Ocean Sessions, learning and inspiration workshops for staff, and our Green 

Team convenes to focus on various sustainability related opportunities and issues. 

During 2019 and 2020, our Green Team were instrumental in removing coffee capsules 

from the office, installing filters on our kitchen taps for drinking water, successfully 

composting all of our office food waste, and converting the office to 100% renewable energy.

6: The Ocean Race European 
Tour corporate sailing event in 
Genoa, Italy, September 19, 2019

7: Conference "Plastic-free 
cities: How to turn a city into a 
sustainable tourist destination 
and reduce single-use plastic 
in Alicante". The Ocean Race 
Museum. March 29, 2019.

THE OCEAN RACE - RA CING WITH PURPOSE SUSTAINABILITY REPORT 2019- 20
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VISION AND STRATEGY
The ocean of the past is very different to the ocean we see today.

Pollution, climate change and industrial overfishing are wreaking havoc on the ocean. 

The polar ice is melting, global currents are changing, waters are warming and 

acidification is rising. The result of this new norm is a staggering loss of marine life 

and devastating consequences for us too. We have learnt just how vital our ocean is, 

not just to the sport we love, but in regulating our climate and providing us with 

food, jobs and the air we breathe.

There is, however, reason for hope. The world is waking up, commitments are 

being made and progress is happening. 

Our vision for the future is an ocean as healthy and full of life as when The Ocean 

Race first began.

That means rebuilding fish stocks, protecting more of the ocean (30% of the ocean 

in effective marine protected areas by 20301), and of course doubling down global 

efforts to turn the tide on climate change. We support the race to net-zero emissions 

by 2050 (and dropping to half by 2030) to keep global temperature rise to no more 

than 1.5 degrees celsius.2

The Ocean Race is a catalyst for accelerating the protection and restoration of our 

seas, helping to support an ocean that is full of life, which benefits people and nature.

We are harnessing the ambition of the Race to be a force for change and driving 

the protection and restoration of our seas. We want an ocean that is healthy and full 

of life. This ultimately benefits nature and us.

Our sailors, teams, cities and partners 
are all part of the race for the ocean.
Together, we are on a mission, with a 
message.
We want everyone to understand that 
the health of our seas is critical for all 
life on earth and to inspire action that 
leaves a positive impact on the planet

In recent years, the Race, our teams and our host cities have increasingly held advocacy 

roles in supporting environmental and ocean issues through a series of high-level 

Ocean Race Summits. 

The inaugural Summit was held at our Newport stopover in the 2014-15 edition of the 

Race. Fast-forward to 2020 and we have now held six Summits during the 2017-18 Race, 

one in 2019, two in 2020 and there will be another nine Summits scheduled before the 

end of the 2022-23 Race. Read more about our 2019-20 Summits in upcoming pages.

Our 14th edition of the Race (2017-18) saw the adoption of a formal and award-winning 

sustainability programme, which was incredibly successful in both reach and impact. 

As we progressed through the last edition of the Race, the programme expanded and 

became more integrated, embraced by our staff, partners, host cities, teams and 

sailors. Read about our working during the last edition of the Race in the 2017-18 

Sustainability Report. 

With the change of ownership and a new Race identity we have the opportunity to 

reposition The Ocean Race as synonymous with sustainability, along with the 

already highly ingrained themes of adventure and competition. 

Sustainability is indeed at the core of The Ocean Race identity, and our 

communications and operations will reflect this as we journey towards the 2022-23 

Race. 

With the involvement and enthusiasm of sailors, teams, partners and our host cities 

during the 2017-18 Race, and through the ongoing support of our Premier Partner 11th 

Hour Racing, The Ocean Race has been able to create a bold and expanded 

programme.

1: Rise Up for the Ocean

2: World Resources Institute 

The Ocean Race is 
synonymous with 
adventure, competition 
and sustainability. 

8: Electric Volvo bus at 
Gothenburg stopover. Race 
Village. 15 June, 2018.

9: Leg 10 from Cardiff o 
Gothembburg. LIVE from the 
helicopter 13 June, 2018.

THE OCEAN RACE - RA CING WITH PURPOSE SUSTAINABILITY REPORT 2019- 20
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WE ARE RACING 
WITH PURPOSE
Our Race Teams, along with their 
sponsors and partners, are also racing 
for the ocean and a just world, with their 
own campaigns and projects. 
Our future host cities have unanimously 
embraced sustainability as a driver and 
focus. 

10: Leg 4, Melbourne to Hong 
Kong, day 7 A lot of clouds around. 
With some giving good breeze and 
others nothing at all its best to 
avoid them on board Sun Hung 
Kai/Scallywag. 07 January, 2018

THE OCEAN RACE - RA CING WITH PURPOSE SUSTAINABILITY REPORT 2019- 20



23

OUR 
FRAMEWORK

We turn our vision to action, through establishing the Racing with Purpose 

sustainability framework. We cluster our work under three main pillars: Impact, 

Footprint and Legacy, and have eight strategic aims to guide our efforts. Our 

strategic aims drill down into objectives, measurable targets and performance 

indicators.

During 2019 and 2020 we focussed our attention on further developing this 

frame-work from our experience and performance during the 2017-18 Race. 

In this pre-race period we are working to ensure processes are established, 

stake-holders engaged and inclusions are in agreements and contracts to facilitate 

success.

ISO 20121: EVENT SUSTAINABILITY 
MANAGEMENT SYSTEM
ISO 20121: Event Sustainability Management Systems is an international standard, to 

enable best practice in sustainability planning and delivery of events.

Sustainability management of The Ocean Race is facilitated through the 

implementation of our management system, in conformity with the requirements of 

ISO 20121. This systematic approach keeps everyone on task, updated and actively 

contributing to the sustainability strategy implementation.

11: The first of The Ocean 
Race Summits underway in 
Genoa, Italy. September 20, 
2019

IMPACT
The Race is a catalyst to accelerate the restoration of ocean health.

The ‘impact’ pillar is centred on building awareness, engaging participation, and 

being a platform for issues discussion, and using the context of the Race and Race 

Villages for learning and engagement. 

Engagement and commitment
Engage our stakeholders and obtain their commitment to Racing with Purpose.

Advocacy, outreach and learning
Maximise the impact of The Ocean Race as a purpose-based platform.

FOOTPRINT
The Race shows leadership in sustainable operating practices in sailing, sports 

and event management. 

Sustainable production and operations, in cooperation with our host cities, race 

teams and partners, centres on responsible resource use, avoidance of single-use 

plastics, sustainable food sourcing, and a focus on reducing and balancing GHGs. 

Environmental stewardship
Protect the natural environment from Race and event impacts.

Resource use
Responsible resource use and circularity.

Climate change impacts
Minimise greenhouse gas emissions and achieve net positive impact.

LEGACY
The Race leaves a lasting positive legacy, by inspiring action, sharing vital data 

and knowledge.

Our science programme, community, inclusion and diversity programmes, and 

legacy learning are included in this pillar. Included of course are the outcomes 

and effects of our work under the Impact and Footprint pillars.

Ocean science
Advance knowledge and collect data on ocean health.

Inclusion and diversity
Celebrate inclusion and diversity through sailing and our race.

Industry legacy
Industry leadership, innovation and positive legacy.

We use the Sustainable Development Goals and 
targets, along with the Global Reporting Initiative 
to guide our sustainability strategy, goal setting 
and performance appraisal.

THE OCEAN RACE - RA CING WITH PURPOSE SUSTAINABILITY REPORT 2019- 20
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Our Highlights

92% diversion of WASTE from landfill

100% renewable ENERGY 

100 m3 of water per month

569.42 tonne GHGs for 2019 and 2020

12 220 students use the Learning Programme

THREE The Ocean Race Summits
Genoa, The Hague, Newport

Four Innovation Workshops
Fashion, Boatbuilding, Look and Overlay, 
Divergent Thinking

Two event industry leadership guides 
published on Look and Overlay and Reusables

Three industry awards

One Science Journal article published

12: The first of The Ocean 
Race Summits underway in 
Genoa, Italy. September 20, 
2019

THE OCEAN RACE - RA CING WITH PURPOSE SUSTAINABILITY REPORT 2019- 20
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ALICANTE PUERTO 
DE ENCUENTRO

PLASTIC-FREE 
CITIES SEMINAR

We participated in Alicante Puerto de Encuentro, an event organised by Generalitat 

Valenciana, our hosts in Alicante. The event brings the spirit of our race to the city. 

We brought our ‘Race Boat Experience’ to the event - this is a cross section of the VO65 

race boat, where visitors get  to see what’s inside the boat and get a glimpse of life of 

an ocean racer. The event took on our sustainable event operations requirements, 

which included no single-use plastic and good resource recovery systems.

The Race Boat Experience needed to travel to Alicante from Gothenburg for long 

term storage, so this was timed to optimise transport efficiency. 

Total GHG emissions: 3.57 tonne

The Ocean Race organised an event to show how restaurants, bars and other types 

of organisations in Alicante can reduce their dependence on non-reusable plastics 

to help tackle the plastic crisis in the ocean.

The seminar brought together representatives of the local leisure, hospitality, 

education and tourism sectors.

The event was designed to highlight the growing movement to reduce the number 

of non-reusable plastics and for attendees to discover a series of practical steps 

they can take to participate in finding solutions that have a lasting impact on the 

health of the oceans. 

By bringing together a group of key stakeholders in our home city, we wanted to 

encourage collective action in Alicante, and help the creation of an action plan to 

move towards a positive, plastic-free future for the city.

13: Conference "Plastic-free 
cities: How to turn a city into a 
sustainable tourist destination 
and reduce single-use plastic 
in Alicante". The Ocean Race 
Museum. March 29, 2019.

THE OCEAN RACE 
SUMMITS

The Ocean Race Summits are a series of solutions-focussed events bringing together 

leaders from a wide range of fields to target the restoration of ocean health. 

The current series of Summits started in Genoa, Italy in 2019, in live format. Two 

further virtual events were held in 2020, based in The Hague, The Netherlands and 

Newport, Rhode Island, USA. 

Covid-19 required us to quickly learn how to effectively hold our Summit in a virtual 

format, and this actually expanded the reach of our attendance. The virtual format 

is now being embraced in all future Summits, with a small local format for each 

race stopover that hosts a Summit.

An additional 9 Summits will be held before the conclusion of the next edition of 

The Ocean Race.

Total GHG emissions: 57.82 tonne

EURO TOUR
During 2019 we held The Ocean Race Euro Tour. This event involved two of our VO65 

race boats with guest sailing and a hospitality programme. 

Staff travel was limited, to reduce the GHG impact of the event. Our catering was 

focussed on local and seasonal produce, with only sustainable seafood served. All 

guests were provided with reusable water bottles for use during their visit and 

beyond.

Kiel - June 2019 | Aarhus - August 2019 | Genoa - September 2019

Total GHG emissions: 11.19 tonne

14: The Ocean Race Summit 
in Newport, RI, USA, to 
develop and share solutions 
to restore ocean health.

THE OCEAN RACE - RA CING WITH PURPOSE SUSTAINABILITY REPORT 2019- 20
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TEAMS 
SUSTAINABILITY 
WORKSHOPS
During 2019 and 2020 we held a series of in-person and online workshops with 

registered teams. We focused on what it means to be racing with purpose and how 

teams can be a voice for the ocean - as individual sailors, as a team and as a fleet.

We discussed the Team’s Sustainability Charter and what came through strongly 

was that it is a priority for teams to make sure they are credible and authentic. 

We continue to work with teams on developing a fleet-wide sustainability promise, 

on sustainable team operations and on how they can be a voice for the ocean.

OCEAN SESSIONS
It takes a team to drive action on ocean protection and we have been working hard 

to build knowledge on critical ocean health topics with our staff, partners 

and teams. During 2019 and 2020 we held six Ocean Sessions with our staff. We 

brought in experts to hold workshops and information sessions on on marine 

protected areas, climate change, and recycling. We held three watch parties with 

documentaries on ocean health topics, with guest Q&A sessions with the 

producers.

15: Registered Teams Meeting 
in Alicante, Spain, for the 2021-
22 edition of The Ocean Race. 
September 10, 2019.

16: Leg 9, Newport stopover. 
Volvo Ocean Race Sustainability 
Education Programme. 14 May, 
2018.

LEARNING
In 2019 and 2020 the Champions for the Sea Learning programme reached 

12,220 students, bringing our total programme reach to 160,000.

In May 2019 a new Science and Sailing module was launched in English, 

French and Spanish (Sept 2019) helping young students understand how the 

sailors in the race contribute to science through the microplastic sampling 

equipment onboard. 

In Nov 2019 we developed the Sustainability Education Programme for World Sailing 

Trust in collaboration with 11th Hour Racing. Six modules are available for use in 

sailing clubs with a focus on sustainable actions and practical learning. This 

programme was launched in eight languages in June 2020 and used by over 200,000 

young sailors globally.

SUSTAINABLE LOOK 
AND OVERLAY
The Ocean Race is driving an industry-wide focus on one of the biggest uses of 

single-use plastics in our industry: the way we dress and brand our event sites, also 

known as 'look and overlay'. We have joined forces with key sports industry 

representatives, led by the International Olympic Committee, to work together to 

create systems and solutions for this industry-wide issue.

We undertook an issues review and industry scan to identify the key pain points in 

producing sustainable look and overlay for events. Next we hosted an Innovation 

Workshop focusing on those key pain points. The result was an Outcomes Report 

and Action Plan. Following on from this, we are now convening working groups, in 

collaboration with the IOC, with a focus on supplier credentials and assessments 

and bringing innovation into event look and overlay solutions.

Watch the workshop   Read the Report

12 220 
 Students engaged in 

2019 and 2020

THE OCEAN RACE - RA CING WITH PURPOSE SUSTAINABILITY REPORT 2019- 20
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SCIENCE
Our science programme continues between editions of the race. Scientific equipment 

and data collection has been deployed on VO65s and IMOCA boats during training 

sailing, on boat deliveries and in our own hospitality sailing events. We gathered 

the emerging science and sailing network in workshops and meetings to build 

momentum and consistency in our approach to scientific data gathering and analysis. 

The results of microplastic sampling and analysis from the 2017-18 edition of the 

Race were published in the peer-reviewed journal PLOS ONE, in the article ‘A near-

synoptic survey of ocean microplastic concentration along an around-the-world 

sailing race’.

17: Leg 3, Cape Town to 
Melbourne, day 10, on board 
Turn the Tide on Plastic. 19 
December, 2017.

FIFTY ELVES FOR 
FIFTY CHILDREN
Over Christmas we supported the local NGO La Prosperidad in Alicante. They 

provide daily meals to more than 350 families in need. In 2020 they launched a new 

campaign, 525 elves for 525 children with the ambition for 525 children to receive 

Christmas presents. The Ocean Race committed to being the elves for 50 children, 

purchasing and providing gifts for them - all free of single-use plastic of course!

The international crisis caused by the Covid-19 virus has impacted communities, 

families and individuals around the world.

Here at The Ocean Race, our thoughts are with those affected and we support all 

on the front line who are working to contain the virus and minimise its impact.

With that in mind, staff at The Ocean Race have been providing a measure of help 

to local health care providers who are stretched to capacity caring for patients 

with Covid-19.

The technology team at the Race, who more typically spend their time developing 

the systems that bring media off the boats, have re-purposed the office 3D printer, 

normally used to build custom mounts and brackets for media equipment, to 

manufacture protective face shield masks that are now in short supply in local 

facilities.

Article

COVID-19

18: Some of our elves 
sending gifts for the 
children.
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AWARDS German Marine Foundation
Ocean Tribute Award (Jan 2019)
The award, in the science category, was presented during a ceremony held at the 

Boot Düsseldorf International Boat Show.

Panel judge Frank Schweikert, Chairman of the German Marine Foundation, 
said: 

“The programme was groundbreaking and set new standards in global awareness 

of the dramatic levels of pollution in the oceans. This was a perfect symbiosis 

between water sports and science.”

Find out more

BT Sport Industry Awards
Sustainability and Social Development 
(April 2019)
The Ocean Race won two awards at the BT Sport Industry Awards 2019. The 

Sustainability and Social Development award recognised the sustainability 

campaign from the 2017-18 edition of The Ocean Race, with a focus on reducing 

the amount of plastic entering our oceans, as “best in class” and a “shining 

example” by judges.

The Cutting Edge Sport award was also won by the Race with the judges noting 

that they admired the advance use of technology to enhance the media coverage 

of sailing, making it a more immersive and accessible sport.”

Find out more

Reimagine Award
for Learning programme (2019)
The Ocean Race’s Champions for the Sea Learning Programme, which teaches 

children about ocean health and plastic pollution, won the ‘Sustainability’ 

category at the 2019 Reimagine Education Awards in London.1518 projects from 

84 countries were assessed according to uniqueness, innovation and for the 

sustainability category: ‘the project that best encourages or implements policy 

designed to enhance institutional sustainability’.

Find out more

Find our more abour our win

General link about the event and awards

19: Our colleagues with Dee 
Caffari and Tony Blair at the BT 
Sport Industry Awards.
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PROGRESS 
HIGHLIGHTS

ADVOCACY, OUTREACH AND LEARNING

COMMITMENT HOW DID WE DO?

Advocate for 30% marine 
protected areas by 2030

Be a catalyst to drive ocean 
governance and policy decisions 
based on science and nature-
based rights

During 2020 we took the strategic decision for future Ocean Race 

Summits to focus on ocean governance, driving decision making 

through a focus on science and ocean rights.

Science programme: Dissolved carbon dioxide data from the 2017-

18 Race contributed to the Global Carbon Budget 2019 as part of the 

evaluation of the ‘ocean CO2 sink’. This yearly publication informs 

the assessment reports of the Intergovernmental Panel on Climate 

Change (IPCC). The data from 2020 sampling have been submitted for 

inclusion in 2021 budget evaluations. Microplastic data from 2017-18 

ad 2019 sampling have contributed to a peer-reviewed publication 

and global microplastic mapping publications.

Inspire educators, students 
and young sailors to be ocean 
champions

In 2019 and 2020 the Champions for the Sea Learning programme 

reached 12,220 students, bringing our total programme reach to 

160,000. In Nov 2019 we developed the Sustainability Education 

Programme for World Sailing Trust in collaboration with 11th Hour 

Racing. Six modules are available for use in sailing clubs with a focus 

on sustainable actions and practical learning. This programme was 

launched in 8 languages in June 2020 and used by over 200,000 

young sailors globally.

SPORTS EVENTS EXCELLENCE

50% reduction in greenhouse gas 
emission impacts by 2030

From 2019 to 2020 we have had a significant drop in GHGs, however 
this is in the majority due to a massive restriction in travel. During 
2020 the preparation for the next Race continued, with teams, cities 
and part-ners all pivoting to virtual meetings. This puts us in a good 
position to continue efficiency and reductions in pre-race travel 
impacts. 

In late 2019 we converted to 100% renewable energy for mains power 
at the office and Museo, which is leading to an eventual 100% 
reduction in GHGs annually for power. 

We have carefully analysed opportunities to reduce our freight and 
travel impacts for the 2022-23 Race, and our logistics, human 
resources and race village operations departments are working 
together to ensure these reductions targets are embedded into 
production planning for the next around the world race. As we move 
ahead, we will establish ‘carbon budgets’ for each depart-ment, 
alongside their financial budgets so they can track their impacts and 
keep within the limits set. We have joined UNFCCC’s Sports for 
Climate Action.

Single-Use plastic 

100% renewable energy

Climate positive event achieved 
through blue carbon offsetting

During 2019 and 2020 we have been working to estimate the GHG emis-
sions likely for the 2022-23 Race in order to find reductions and a pathway 
to be climate positive. 

Our ambition is to off�set more than 100% of total GHGs for the 
2022-23 Race, which will be achievable through the participation of 
our race partners, teams, host cities, suppliers and guests. For 2019 
and 2020 we have calculated our GHG emissions inventory and will 
offset more than the total figure to bring us to climate positive status.

Zero single-use plastic in food and 
beverage serviceware

No single-use plastic was used in any food and beverage service 
during 2019-2020. We have water refill points in the office and at our 
events, and all staff and guests are supplied with reusable water 
bottles. We have reusable containers in the office which we use for 
catered lunches to avoid disposable serviceware for meal deliveries.

100% sustainable seafood served We have developed a Sustainable Sourcing Policy and a Food Strategy, 
which includes a requirement to only serve sustainable seafood. This 
has also been included in agreements with our future host cities.

Only sustainable seafood has been served at any of our hospitality 
functions. Where sustainable seafood was unable to be sourced, we did 
not serve seafood. 

Zero food waste to landfill At our offices we have a composting programme in place. 92% of our 
waste was diverted from landfill. 58% of our total  office waste is food 
scraps all of which are composted in our office arden.

We have included strong waste avoidance and composting requirements 
in our host city agreements for the upcoming race.

We transitioned the Alicante office and the Museo to 100% renewable 
energy. This will avoid an 80 tonnes annual for non-race period and 
200 tonnes annually during race period.

We have a target of 100% renewable energy in all our Race Villages. 

Zero single-use plastic in food and beverage serviceware and 
merchandise, and a total zero plastic footprint, achieved through 
social plastic offsetting 

Our office-based plastic footprint is extremely small, and our main 
efforts have centred on how to bring reductions to our race-period 
plastic footprint, and to raise awareness of the concept of plastic oĀ 
setting via social plastic and ocean-bound plastic collection 
mechanisms.
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We support a global commitment of 30% of the ocean being under 

effective marine protected areas by 2030. This topic was a feature in 

The Ocean Race Summits in The Hague and Newport in 2020. We  

joined with other organisations to advocate for firm decisions by 

governments to commit to the essential goal.
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IMPACT STAKEHOLDER 
ENGAGEMENT AND 
COMMITMENT

STRATEGIC AIM 1
ENGAGE OUR STAKEHOLDERS AND 
OBTAIN THEIR COMMITMENT TO RACING 
WITH PURPOSE.

ENGAGEMENT
We engage staff and stakeholders in Racing with Purpose, sustainable operations, 

ocean health and advocacy, through various channels:

• Sustainability news, ocean health news and other channels on our Slack

workspaces; one workspace for staff and the Racing With Purpose channel for

our stakeholders.

• Movie nights (watch parties) with ocean/environmental topics, including a

representative of the film, for Q&A sessions. This has included Chasing Coral 

(with Richard Vevers), Drowning in Plastic (with Liz Bonnin) and The Story of

Plastic (with Stiv Wilson).

• Two offsite sessions with staff to workshop and co-create the company purpose

and values, which had a heavy emphasis on sustainability. This session was led

by the owners of the Race, Richard Brisius and Johan Salen.

• We held sustainability workshops for teams, including on co-creating the Teams/

Fleet Sustainability Charter.

COMPETENCY
To build knowledge and competency in sustainable operations and in ocean health 

literacy and understanding, we have held various workshops and sessions with staff, 

teams, partners and cities during 2019 and 2020. This includes:

• Ocean Sessions, where we present deeper information for our staff on topics

such as ocean and climate, plastic pollution and marine protected areas.

• Preview sessions of The Ocean Race Summit programming.

• Composting and recycling in Alicante, for head office staff.

• Sustainability workshops with registered teams to build knowledge of the

Racing with Purpose programme and how they can build this into their own

sustainability approach for the team.

• Sustainability workshops with host cities to work through the Racing with

Purpose programme, sustainability requirements and guidelines, and

opportunities to bring sustainability to life through the stopover.

• One on one sessions with Race partners to identify opportunities for purpose-

led partnerships, sustainable operations and impact campaigns.

SUSTAINABLE OPERATIONS
During the pre-race period we work to build systems, inclusion in contracts and 

supporting guidance to ensure that sustainable operations will be achieved by host 

cities, teams and partners.

During 2019-2020 the following has been addressed:

• Sustainability included in host city tender and selection process

• Sustainability requirements included in the Host Venue Agreements

• Sustainability requirements included in the Notice of Race and Team’s

Commercial Partnership Agreement.

• Sustainability requirements included in partnership contracts.

Supporting the requirements are guidance documents on sustainable operations and 

leveraging sustainability and impact programmes. During 2019-2020 the following 

have been developed:

• Enabling Sustainable Event Management Guidelines

• Leveraging Sustainability and Stopovers

• Host City Sustainability Guidelines

• Teams Sustainability Guidelines

• Partners Sustainability Guidelines

We have held various 
workshops and sessions 
with staff, teams, partners 
and cities during 2019 and 
2020.

20: Registered Teams Meeting 
in Alicante, Spain, for the 
2021-22 edition of The Ocean 
Race. September 10, 2019.
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ADVOCACY, 
OUTREACH AND 
LEARNING

STRATEGIC AIM 2
MAXIMISE THE IMPACT OF THE OCEAN 
RACE AS A PURPOSE-BASED PLATFORM

THE OCEAN RACE LEARNING
We inspire educators, youth and children to become ocean champions through The 

Ocean Race Learning programmes; which helps increase ocean literacy, motivate 

positive action for the ocean and create change within communities to help protect 

and restore ocean health. 

2019-2020: Learners 12,220

Currently our Champions for the Sea primary school programme is available online 

in French, English, Spanish, Portuguese and Italian and will be released in Mandarin, 

Dutch and Danish in March 2021. 

In May 2019 a new module called Science and Sailing was launched in English, French 

and Spanish (Sept 2019) helping young students understand how the sailors in the 

race contribute to science through the microplastic sampling equipment onboard. 

As part of our activations for World Oceans Day we delivered a presentation and 

held an art competition with local Alicante school - Kings College.

In Nov 2019 we collaborated with World Sailing in the creation of their World Sailing 

Sustainability Education Programme creating six modules for use in sailing clubs 

with a focus on sustainable actions and practical learning. This programme was 

launched in 8 languages in June 2020 and used by over 200,000 young sailors globally. 

In March 2020 the first pilot workshop was delivered for internal staff on how to 

use the Champions for the Sea programme in a learning setting. Due to Covid-19 

the training for the teachers had to be cancelled. This in-person training will now 

take place as a virtual training and will be piloted again in Feb 2021, ahead of its 

launch in March 2021. 

For World Ocean Day in June 2020, we conducted a virtual presentation for Kings 

College and held an Art Competition.

In September 2020 we developed a pilot digital learning guide for the Ocean Race 

160k
Total learners to date
(Oct 2017 - Jan 2021)

Summits to support teachers and students in watching The Ocean Race Summits 

Newport and/or using some of the Summit video assets after the summit with the 

digital guide. In November 2020 we saw an opportunity to incorporate a ‘Bluemind’ 

section to our Topic 2 Teachers guide to help teachers engage their students in 

mindfulness sessions to help alleviate the ever increasing eco-anxiety experienced 

by students. We also updated lesson plans in our Champions for the Sea Teacher 

Guides in November 2020.

In 2021 we will further develop adult training resources on integrating the Champions 

for the Sea programme within their learning settings, these will be delivered 

virtually. We are also developing a secondary school programme for release in Q1 

2022 which will focus on the ocean and climate as well as other pertinent topics 

such as ocean protection.

COMMUNICATIONS AND ENGAGEMENT
Communications and engagement centred on highlighting the Racing with Purpose 

programme, raising awareness of key issues related to ocean health and driving 

action with a range of audiences.

• In 2019 we held a workshop ‘Plastic Free Cities’ in Aliante, engaging with the

tourism and events sector, on how this can become a reality for our home city.

• We engaged our host cities, teams and partners in Racing with Purpose by

including sustainability requirements in our agreements, along with creating

best practice guidelines, tools, support and training.

• The micro-plastic data gathered during the 2017-2018 Race was published in

the PLOS One Journal

• Extensive communications around The Ocean Race Summits reached large

audiences:

• The Hague Summit: Nearly 1000 pieces of online coverage reaching a potential

audience of 61 million. 626 social posts with a reach of over 10 million

• Newport Summit: over 900 pieces of online coverage reaching a potential

audience of 83 million. 567 social posts with a reach of over 10 million

• The Sustainability Team spoke at a number of conferences and events, including

MICRO 2020 conference (biannual conference about microplastic pollution)

and Sustainable Leaders Congress

21: Leg 9, Newport stopover. 
Volvo Ocean Race Sustainability 
Education Programme. 14 May, 
2018.

Primary school programme 
is available online in 
French, English, Spanish, 
Portuguese and Italian 
and will be released in 
Mandarin, Dutch and 
Danish in 2021.
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THE OCEAN RACE SUMMITS
The Ocean Race Summits are a series of solutions-focussed events bringing together 

leaders from a wide range of fields to target the restoration of ocean health. The 

current series of Summits started in Genoa, Italy with two further virtual events, 

based in The Hague, The Netherlands and Newport, Rhode Island, USA. An additional 

9 Summits will be held before the conclusion of the next edition of The Ocean Race.

The Ocean Race Summits have been developed in collaboration with Racing with 

Purpose Founding Partner 11th Hour Racing.

Total GHG emissions: 29.56 tonne

GENOA 
20th September 2019

The first Summit in the series focused on the growing threat of plastic in our ocean.

A host of businesses, at the cutting edge of innovation, such as circular economy 

leaders Aquafil, Interface and Ambercycle, explored scalable alternatives for 

manufacturers to use to transition away from the plastic that is entering the 

marine environment.

Explorer Alex Bellini, recently returned from the Great Pacific Garbage Patch, and 

the World Wildlife Fund for Nature’s (WWF) Stefania Campogianni, showed how 

widespread the plastic problem is in the Mediterranean Sea and the effect it is 

having on marine species.

Genoa’s Mayor Marco Bucci also took part in the Summit, detailing how the city 

is moving towards a more sustainable future as a week of climate action began in 

towns and cities across the globe.

22: The fi st of The Ocean 
Race Summits underway in 
Genoa, Italy. September 20, 
2019

“We don’t have to demonize plastic, but we need to learn to use it in the right way 

and to use all the available alternatives, every time it’s possible to do so. The duty 

of public administrations is to define the rules and to launch clear messages that 

can influence the people’s behaviours. We’ve done this with waste collection and 

recycling, even if it wasn’t easy,” said Genoa’s Mayor Marco Bucci. 

Karmenu Vella, European Commissioner for Environment, Maritime Affairs and 

Fisheries, called for ‘impactful action’ to stop marine debris reaching the sea, while 

two-time competitor of The Ocean Race, Mark Towill, with the 11th Hour Racing Team, 

and Olympic sailor and The Ocean Race competitor Francesca Clapcich, shared the 

stage to talk about their experiences encountering plastic debris in some of the most 

remote waters on the planet during the last edition of the round-the-world race.

To mark the climate strikes that took place that week, Francesca Ghio, 

Genovese leader of youth movement Fridays For Future, closed the conference, 

demanding decisive action to safeguard the future of the planet. Watch the 

video from The Ocean Race Genoa.

• 120 participants from business, politics, NGOs, media and the general public
• 14 youth participants
• 18 speakers
• 2 Innovation Workshops

THE HAGUE 
27th May 2020

The second Summit in the series explored how to use a crisis to bring about change 

for good.

The event brought together a diverse range of international leaders and experts 

including Lord Sebastian Coe, Olympic gold medalist and Head of World Athletics; 

Dr Vladimir Ryabinin, Executive Secretary of the Intergovernmental Oceanographic 

Commission (IOC) and Assistant Director General of UNESCO; Peter Thomson, United 

Nations Secretary General’s Special Envoy for the Ocean; Minna Epps, Director of 

IUCN’s Global Marine and Polar Programme; and Charlie Enright, co-founder 11th 

Hour Racing Team. Dutch wavemakers, a youth environmental group and Niek 

Roosen, a social media influencer, actor and WWF ambassador also took part.

23: The Ocean Race Summits 
#2 streams live from The 
Hague as an online event 
bringing together engaging 
leaders to work on winning 
strategies and solutions for the 
restoration of ocean health.

12
The number of Summits 
planned to be held 
during this cycle of The 
Ocean Race.
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H.S.H. Prince Albert II of Monaco, was a key speaker at the Summit. He said: “We 

have to understand that our ocean is in trouble and that it’s within our means to 

fix that and reverse that trend… All of our governments have agreed to sustainably 

use the ocean’s resources,” he said, referring to the SDGs. “But we must stay faithful 

to implementing them.”

Dr. Wallace J. Nichols, a leading researcher, author and proponent of Blue 

Mind, which shows the science behind how being near the water improves our 

health, spoke on the importance of this relationship with the ocean, and how 

this can be a key driver of change.

Peter Thomson told the Summit that progress is being made towards restoring 

ocean health through the internationally agreed UN Sustainable Development Goals 

(SDGs), but consistent effort is needed, while Minna Epps stressed the importance 

of a shared focus on what we should prioritise as a community.

Find out more 

NEWPORT 
16 September 2020

The focus of the Newport Summit was collaboration for a healthy ocean for all with 

a strong line-up of speakers from North America and across the globe.

World renowned sailor Peter Burling, an Olympic gold medalist and America’s 

Cup winner who was inspired to start an ocean foundation after competing in 

the 2017-18 edition of The Ocean Race shared with the audience: “What scared me 

most during the last edition of The Ocean Race was what I didn’t see - the lack of 

whales, albatross, tuna, compared to the stories I heard about in the past.” Along 

with Mark Towill, CEO of the 11th Hour Racing Team, he spoke about leveraging 

sport to make a positive impact.

José María Figueres, the former prime minister of Costa Rica and co-founder of 

Ocean Unite also spoke at the Summit, pressing for increasing the number of Marine 

Protected Areas, stopping climate change, and reaching an international agreement 

on governance of the High Seas as critical pathways towards restoring ocean health.

Co-founder of 11th Hour Racing, Wendy Schmidt, explained how this moment is a 

critical opportunity to contribute to science and to shift public perception about 

what ocean health means, while Senator Sheldon Whitehouse of Rhode Island 

explained “we have been takers from the ocean and we have to change our mindset 

and be caretakers of the ocean.”

Youth leaders and young ocean ambassadors were enlisted to moderate Live Q+A 

sessions with panelists and registered participants, with the future leaders showing 

the potential for a brighter future.

• 485 participants from business, politics, NGOs, media and the general
public

• 31 youth participants
• 17 speakers
• 8 Action Labs
• 55 countries represented
• 635 online viewers

Find out more

“The future of our seas after the (health) crisis 
could be quickly forgotten if we go back to the 
same patterns as before, we need to take ad-
vantage of the situation and make a concerted 
effort for the ocean, without delay.”

H.S.H. Prince Albert II of Monaco

“The ocean is the most important ecosystem 
in our life. Without a healthy ocean there is no 
life on the planet.”

José María Figueres, the former prime minister 
of Costa Rica and co-founder of Ocean Unite

24: The Ocean Race Summits 
#2 streams live from The 
Hague as an online event 
bringing together engaging 
leaders to work on winning 
strategies and solutions for the 
restoration of ocean health. 25: The Ocean Race Summit in 

Newport, RI, USA, gathered over 
680 registered participants 
from around the world on 
Wednesday, along with a diverse 
and engaging group of expert 
speakers and panelists, to 
develop and share solutions to 
restore ocean health.

• 409 participants from business, politics, NGOs, media and the general public
• 27 youth participants
• 23 speakers
• 5 Action Labs
• 2 Innovation Workshops
• 70 countries represented
• 616 online viewers

https://theoceanrace.s3.amazonaws.com/files/m123888_The-Ocean-Race-Summits2-Summary-Report.pdf 
https://theoceanrace.s3.amazonaws.com/files/m124066_the-ocean-race-summits--3-report.pdf 
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FOOTPRINT ENVIRONMENTAL
STEWARDSHIP

STRATEGIC AIM 3
PROTECT THE NATURAL ENVIRONMENT 
FROM RACE AND EVENT IMPACTS

The main physical operations undertaken by The Ocean Race during 2019/2020, 

where environmental protection measures were required were:

• Decommissioning of The Boatyard in Lisbon. During this phase careful attention

was paid to handling of all materials, including chemicals, with safe practices

and environmental impact controls in place, as were part of normal operations

for The Boatyard facility.

• The Ocean Race Euro Tour was held in 2019, with some sailing activity in three

locations - Kiel, Aarhus and Genoa. The boats were operated under the usual

strict requirements for waste management and maintenance.

The majority of the focus for environmental protection is through setting 

requirements, policies and protocols, to govern operations and approaches to 

environmental management for the upcoming 2022-23 race.

This includes:

• Requirements and inclusions on environmental impact assessments,

management and reporting in the Host Venue Agreement with our delivery

partners.

• Environmental protection measures, including maintenance, refuelling and

cleaning for race teams.

• Marine cetacean avoidance and strike reporting systems.

26: Leg 8 from Itajai to 
Newport, day 11 on board Turn 
the Tide on Plastic. 02 May, 
2018
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OFFICE WASTE AUDIT
At the office in Alicante, we undertook a waste audit to engage staff in understanding 

the amount of waste being produced in the office, of what type and from what source. 

And the results were outstanding!

We send only 6% of our waste to the landfill - that’s 94% either composted (58%) or 

recycled (36%). The weekly average total waste total is 25.1kg and 10kg of that was 

food for composting. 

FOOD STRATEGY
We have developed a sustainable food strategy which focuses on local and sustainably 

sourced produce. Of note is that all seafood served or sold in association with The 

Ocean Race must be from verified sustainable fisheries. 

We have been developing an approach where menus would need to be vegan as a 

basis and then only sustainable protein (meat, dairy, poultry, seafood) added. It 

is hoped this will reframe menu planning and build sustainable food systems as a 

talking point with our guests.

APPAREL RANGE
We have been working with our Official Clothing Supplier for The Ocean Race 2022-

23, Helly Hansen, to establish sustainability criteria and innovative options for 

the branded apparel range. Sustainability innovations are in development across 

a number of attributes including textile source, circularity, carbon reduction, 

chemical use and water efficiency. 

In 2020 the 2021 range was finalised, which includes two garments made from 

ocean-bound plastic, verified by the Ocean Cycle certification. Other sustainability 

attributes include garments made from organic cotton and hemp.

Product development and sustainability criteria are a continuing focus as design 

and production decisions are made for the 2022 range.

Our focus has been on building inclusions into our plans to ensure we are enabled 

and focussed on meeting our objectives of minimising waste, our plastic footprint 

and maximising resource recovery.

We have built requirements into agreements with our stakeholders for the upcoming 

race, and continue to build understanding and competency within the company 

to facilitate good decision making.

SUSTAINABLE SOURCING
Our Sustainable Sourcing Code was refreshed in anticipation of the upcoming 

Race and to use for engagement and support in planning by staff. This also informs 

various inclusions in contracts with suppliers, partners and cities, where purchasing 

may be anticipated.

A ‘Red Flag’ system has been implemented in our purchasing process, which requires 

staff requesting purchase orders to indicate if the item is from one of the Red Flag 

categories. Sustainability criteria must be met, and depending on the category and 

scale of the purchase, oversight and sign off by the Sustainability Manager is required. 

Red Flag categories include: branding/look/overlay/signage, printing (paper and 

inks), catering (esp. seafood), timber, merchandise and gifts, garments, cleaning, 

chemicals, paint, items made from plastic, high energy consumption items.

AVOIDING SINGLE-USE PLASTIC
During all activations over the 2019/2020 period we ensured no single-use plastic 

at any events. This includes:

• Catered HQ lunches for guests and staff workshops

• Euro Tour hospitality programme, which included reusable water bottles

provided to guests.

• Plastic Free Cities seminar in Alicante

• The Ocean Race Summits

• Host city announcements

RESOURCE USE  

STRATEGIC AIM 4
RESOURCE USE AND RESPONSIBLE 

CIRCULARITY

27: Leg 8, Itajai stopover. 
Race Village. 08 April, 2018.

94%
of our office waste was 
either recycled or 
composted

OFFICE WATER USE
Water consumption for the office has been 

measured for 2020 and the 2019. Total water 

consumption for 2019 was 1020 m3 and for 2020 

1104m3. Approximately 100m3 per month. 

Water flush volume is being analysed to assess the 

opportunity to reduce total water use in the office 

when we expand to full staffing levels in late 2021.
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TRAVEL
During the no-race period our energy, travel and transport impacts decrease 

considerably.

Our travel policy requires efficiency and avoidance of unnecessary travel. The 

global pandemic has understandably prevented the majority of travel, and our host 

city visits have been facilitated online. Whilst there is a benefit and in some cases 

a necessity for live site visits, a lot of work has been achieved remotely. This has 

led to a higher tolerance by all participants to revert to online meetings, and we 

anticipate that minimising air travel for business meetings will be a lasting change.

RENEWABLE ENERGY
During 2020 we transitioned the head office and The Ocean Race Museo electricity 

to 100% renewable energy. This will prevent an estimated 70 tonnes of GHGs per year 

during non-race period and 200 tonnes annually during active race operations period. 

We are delighted  to join Enercoop, a community-led solar revolution in our home 

town Alicante, where the Race is headquartered, sourcing all of our electricity from 

member-produced renewable energy from solar panels on local roofs and solar farms 

in the region. We’re proud to be supporting this local, member-owned enterprise 

that produces power without Greenhouse Gas Emissions.

GREENHOUSE GAS EMISSIONS STRATEGY
During this pre-race period we have worked hard on developing our Greenhouse 

Gas Emissions strategy, ambitions and targets. We have joined the UNFCCC Sports 

for Climate Action framework, and in line with science based targets, we aim to 

reduce our GHGs by 45% by 2030. We have done reductions estimates, and we are 

confident we can achieve this reduction for the 2022/23 Race. Like many, we are 

racing towards net zero emissions and a climate positive status. 

We are committed to balancing any unavoidable GHG emissions, and support blue 

carbon initiatives. In 2019 and 2020 our carbon offsets supported a mangrove 

restoration projects in Myanmar which has the added social benefits of 

women’s empowerment See more about this project. We also supported a 

mangrove project in Madagascar. See more about this project. 

CLIMATE IMPACT

STRATEGIC AIM 5
MINIMISE GREENHOUSE GAS EMISSIONS

GREENHOUSE GAS EMISSIONS INVENTORY
Our GHG inventory for 2019 and 2020 totals 569.42 tonnes. Travel for host 

city procurement is the single largest impact at 41% of our total.

Scope 1 direct owned emissions are limited to the use of fuel in RIBs, and is less 

than 1% of our total. Our electricity (Scope 2) at the head office and the Museo 

account for 23% of our total GHG inventory. The remainder (Scope 3) includes air 

travel, ground travel, freight and hotel nights. 

RIBs
0.62t 

Total 
569.42t 

Electricity
131.16t 

Air Travel
391.32t 

Ground travel
2.62t 

Freight
21.81t 

Hotel Nights
21.89t

Greenhouse Gas 
Emissions Tonnes

Host City 
Procurement
236.05t 

Electricity
131.16t 

Euro Tour
11.19t 

GVA Event
3.57t 

Brand Launch
7.97t 

Summit
57.82t 

Other Travel
105.01t 

Everything else
16.23t 

Greenhouse Gas Emissions 
BY PROJECT

100%
In 2020 we 
transitioned the 
Alicante HQ to 100% 
renewable energy.
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https://blueventures.org/conservation/blue-forests/
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LEGACY OCEAN SCIENCE

STRATEGIC AIM 6
ADVANCE KNOWLEDGE AND COLLECT 
DATA ON OCEAN HEALTH

CONTINUING OUR CONTRIBUTIONS TO 
OCEAN OBSERVING AND RESEARCH

THE OCEAN RACE EURO TOUR
The Ocean Race Euro Tour took place during Summer 2019, with stopovers in various 

cities around  Europe. The boat transits between cities provided an opportunity 

for data collection onboard the Team AkzoNobel boat. The route where sampling 

took place was  Lisbon - Plymouth - The Hague - Newcastle - Kiel - Aarhus - The 

Hague - Lisbon - Alicante - Genoa - Alicante. Real-time measurements of sea surface 

temperature, salinity, carbon dioxide and chlorophyll a were recorded along 

the route. Microplastic samples collected during the transits were analysed and 

showed highest levels of microplastic concentration in the region of the English 

Channel. The data have been accepted for inclusion in the NOAA National 

Centers for Environmental Information database. This means they can be 

accessed open source by scientists for larger scale research in comparison with 

historical data. 

Read more

Watch the video

View the data

IODYSSÉUS ‘BLOOM’ EXPEDITION
In May 2019 The Ocean Race science equipment was used during a French research 

project investigating early summer phytoplankton bloom. Read more about their 

expedition here.

GEOMAR R.V. POSEIDON SURVEY CRUISE
During August 2019 researchers from GEOMAR Helmholtz Centre for Ocean Research, 

Kiel installed The Ocean Race science equipment onboard their Research Vessel 

Poseidon. The equipment was used for oceanographic measurements and 

microplastic sampling to compare different methodologies of microplastic 

sampling. Laboratory and post-analysis is continuing.

11TH HOUR RACING TEAM TRANSATLANTIC 
DATA COLLECTION AND BUOY DEPLOYMENT
The 11th Hour Racing Team operated the latest generation OceanPack RACE water 

sampling system along two transatlantic crossings during August and 

November 2020. The equipment was installed on the  11th Hour Racing Team 

boat and was trialled with The Ocean Race media kit to provide real-time 

transfer of data from the boat. Additionally, the team deployed a scientific 

drifter buoy, operated by Météo France. The buoy deployment targeted 

an area where there was a gap in coverage by existing buoys operating as 

part of the Global Drifter Program. The buoy continues to transmit data on 

sea surface temperature, barometric pressure and position from the north 

Atlantic. The quality-checked data from the OceanPack equipment has been 

accepted for inclusion in the NOAA National Centers for Environmental 

Information database and is now openly available for scientists globally. The 

significance of inclusion in the NOAA NCEI database is that it makes the data 

available for comparison other similar datasets to support larger scale 

research, such as satellite verifications, climate change, global ocean cycles.

Read more

Watch the video

View the data

Track the buoy

28:  11th Hour Racing Team on 
a training trans-Atlantic 
crossing from Newport, Rhode 
Island, USA to Concarneau, 
France.

Photo credit   Amory Ross 11th 
Hour Racing
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https://www.theoceanrace.com/en/news/12284_Pioneering-Ocean-Race-science-equipment-on-new-mission.html
https://www.theoceanrace.com/en/news/12284_Pioneering-Ocean-Race-science-equipment-on-new-mission.html
https://www.ncei.noaa.gov/access/metadata/landing-page/bin/iso?id=gov.noaa.nodc:0225418
https://www.iodysseus.org/en/iodysseus-en/
https://www.theoceanrace.com/en/news/12631_The-Ocean-Race-uses-cutting-edge-science-equipment-in-vital-environmental-role.html
https://youtu.be/T8HSXCwgOOU
https://www.ncei.noaa.gov/access/metadata/landing-page/bin/iso?id=gov.noaa.nodc:0224417
https://www.ocean-ops.org/board/wa/Platform?ref=6202629_100
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SUPPORTING COOPERATION WITHIN THE 
SCIENCE AND SAILING COMMUNITY

SCIENCE AND SAILING - EMERGING 
NETWORK MEETING
In July 2020 we gathered people from the widening network of initiatives involved in 

ocean observation from sailing boats to understand how efforts could be coordinated 

to optimise and sustain the sailing community’s contributions to ocean observing. The 

meeting was organised by The Ocean Race in association with representatives from 

JCOMMOPS (now OceanOPS) and GEOMAR and convened key stakeholders from several 

sailing events and race teams, academia, the ocean observing community, including the 

Global Ocean Observing System, and UNESCO IOC. 

As an outcome of the meeting it was proposed that a core group from the ocean observing 

community (OceanOPS, Ifremer, GEOMAR and COAPS) should lead the development of: 

• a White Paper as a core document to define how the network could function including 

structure and coordination. This will include chapter contributions from all involved

to share experiences, learnings, cost estimates

• a Technical Best Practices Paper to provide very clear practical answers for

contributors from diĀerent parts of the sailing community and to ensure minimum

requirements are achieved for data quality.

The concept of a coordinated contribution from sailing vessels was subsequently included 

as part of an Ocean Decade Programme proposal, currently under consideration.

Read the meeting report here.

29: Leg 4, Melbourne to 
Hong Kong, day 16 on board 
Dongfeng. Sailing downwind 
into the trades winds heading to 
Hong Kong. 17 January, 2018.
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OUTREACH WITHIN THE SCIENCE AND 
OCEAN OBSERVING COMMUNITY 

PUBLICATIONS:
JCOMMOPS Report Card 2019

This annual update of the Global Ocean Observing System featured the 2017-18 

edition of the Race. The JCOMMOPS Report Card 2019 noted that partnerships 

between science and sailing “allow citizens to support ocean observations and 

science, filling critical observational gaps in very remote areas which would be 

otherwise difficult and very costly for scientific surveys to reach. Through a vast 

range of communication channels, these activities are also powerful platforms for 

raising public awareness of the state of the ocean’s health and the impact of human 

actions on the ocean.”

Link to the report card here. 

Global Carbon Budget 2019

The dataset from the 2017-18 edition of the Race contributed to the Global Carbon 

Budget 2019. The data specifically contributed to the evaluation of the ‘ocean CO2 

sink’. This yearly publication informs the assessment reports of the Intergovernmental 

Panel on Climate Change (IPCC). 

Link to the publication. 

PLOS ONE Peer-reviewed journal publication

The results of microplastic sampling and analysis from the 2017-18 edition of the 

Race were published in the peer-reviewed journal PLOS ONE, in an article titled ‘A 

near-synoptic survey of ocean microplastic concentration along an around-the-

world sailing race’. 

Link to the publication.

CONFERENCES
European Space Agency: In January 2019 the science programme of the 2017-18 

Race edition was presented at the European Space Agency’s ‘Atlantic from space’ 

conference. The results and significance of the outreach from the 2017-18 science 

programme were highlighted as well as the role data collection from boats can play 

in validating satellite measurements. 

AtlantOS Symposium was held at UNESCO headquarters in Paris in March 2019 

focussed on the launch of an all-Atlantic ocean observing system. The Ocean Race 

was presented as an example of a success story between science and the private 

sector for advancing ocean observation.

Boot Dusseldorf: In February 2019 the science programme featured in the ‘Love 

your Ocean’ - sustainable initiative feature of the Boot Dusseldorf boat show.  The 

focus was on the innovation of technology that allows sailing boats to support 

high-quality scientific measurements of essential ocean variables. 

Ocean Obs ‘19 held in September 2019 marked a decadal conference that gathers the 

global ocean science community. The Ocean Race was represented and significantly 

there was also a paper presented by a group of ocean science institutes and agencies 

about the need to progress coordination of contributions from sailing boats. 

View The Ocean Race poster here. 

View the Sailing and Science poster here. 

Global Ocean Science Education (GOSE) workshop convened in November 2019  

gathered professionals with expertise in ocean literacy, marine science education 

and outreach. The Ocean Race was recognised as a platform for outreach about 

ocean science and the UN Decade of Ocean Science. One of the recommendations 

from the workshop was to:

“Use The Ocean Race, which will be stopping in ten locations around the world, as 

a way to share information about the Decade with local communities. The route of 

the race will have the boats traveling through different ecosystems, which could 

serve as the foundation for sustainable development stories.’

Read the report. 

Genoa Science Festival: In October 2019 The Ocean Race was showcased at the Genoa 

Science Festival virtual event. There was an important link between the Race and 

Genoa, as the Race finish for 2023, and the science programme provided the basis 

of the presentation at this event which also highlighted the broader Racing with 

Purpose programme and ambitions for having a positive impact on ocean health.  

Environmental Protection Agency (EPA): The Ocean Race presented at an annual 

general meeting of the Irish EPA. The focus was on the science programme as an 

innovative way to support ocean science and the strategic approach The Ocean 

Race takes to environmental protection. 

MICRO 2020 is a biennial conference, which in 2020 was run virtually. The Ocean 

Race science programme was presented in the session about Knowledge and 

Responsibilities. The Ocean Race presentation title was ‘The Ocean Race Science: 

an innovative collaboration between science and extreme offshore sailing’.

World Meteorological Organisation Data Conference: In November 2020, the 

World Meteorological Organisation (WMO) hosted the online WMO Data Conference, 

which aimed to develop a common understanding of the roles, requirements 

and arrangements for international exchange of observations and other data for 

monitoring and prediction of the Earth System environment, including weather, 

climate and water.

The Ocean Race presented a virtual poster that was the third most viewed in the 

Virtual Poster Gallery and the accompanying video received > 4,800 views. 

View the Virtual Poster Gallery here.
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https://www.ocean-ops.org/reportcard2019/
https://essd.copernicus.org/articles/11/1783/2019/
https://journals.plos.org/plosone/article?id=10.1371/journal.pone.0243203
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https://www.coexploration.org/gose/2019/2019_Global_Ocean_Science_Education_Workshop_Report.pdf
https://meetings.wmo.int/WMO-Data-Conference/SitePages/Business%20Models%20and%20Data%20Policy%20Issues.aspx
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INCLUSION AND 
DIVERSITY

STRATEGIC AIM 7 
CELEBRATE INCLUSION AND DIVERSITY 
THROUGH SAILING AND OUR RACE

We work hard to make our company, Race and our Race Villages accessible and open 

to all. This means safe, fair and inclusive. Within sports development we have put 

a focus on female elite sailor development and youth talent.

As one of the few sports where mixed gender teams can compete at an equal level, it 

is important our Race offers opportunity for female sailors to compete. To support 

this, the Race rules are designed to encourage female sailors on every team.

In the previous edition of the Race this was positively uptaken with all teams 

choosing to include women in their team, with the seven male, two female crew 

configuration the most common set up. Women had important roles on several 

teams, including as skipper, navigator, boat captain, bow, and helm/trimmer. For 

the first time, a female sailor won the race, with Carolijn Brouwer (NED) and Marie 

Riou (FRA) on the victorious Dongfeng Race Team. Justine Mettraux (SUI) also sailed 

two legs of the 45 000 nautical mile Race, with the team.

Women in the Race are also championed through The Magenta Project, created 

after the 2014-15 Race, through the all-female team SCA. The project works on 

providing a pathway for professional female athletes to compete at the 

highest level of sport. The Ocean Race will continue to support The Magenta 

Project’s efforts.

The company has developed a Diversity Plan to enhance gender and cultural 

diversity, and ensure inclusion and accessibility for our employees, agents, 

teams, shore crew, contractors, volunteers and race village visitors.

This also includes our approach to ensuring accessible and inclusive race village. 

volunteer programme.

30: Leg 02, Lisbon to Cape 
Town, day 01, start on board 
MAPFRE. 05 November, 2017
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INDUSTRY 
LEADERSHIP

STRATEGIC AIM 8 
INDUSTRY LEADERSHIP, INNOVATION AND 
POSITIVE LEGACY

INNOVATION WORKSHOPS
The Ocean Race’s Innovation Workshops bring together an expert group to tackle 

specific challenges that affect competitive sailing and ocean health.

The virtual sessions provide an opportunity to share best practice, advance solutions 

and create a roadmap for action that will drive change to help our ocean. Each 

group is specially selected to represent diverse viewpoints on the subject in order 

to examine the issue from every angle and find the best solutions. During 2019 and 

2020 the following Innovation Workshops took place.

SUSTAINABLE FASHION
Selected business leaders from the fashion and textile industry were convened to 

clarify concrete and scalable steps around the issue of microfibre pollution within 

the fashion and textile industry - advancing our knowledge of challenges and 

building a common framework to address them.

One of the most critical themes that recurred throughout the workshop was around 

the lack of knowledge of the issue and the importance of  this topic relative to 

other sustainability issues – such as water conservation, emissions and climate 

change, plastic waste, microplastics in the food chain etc.

Number of workshop participants: 23
Number of countries represented: 6 / UKIME / Nordics / International

Read the report

SUSTAINABLE BOAT BUILDING
Following workshops about sustainable boat building during the last edition of 

the Race, we held another session to continue to drive forward this important 

theme. A group of participants were convened from the boat building industry, 

a sector that’s acknowledged as being at quite an early stage of the 

sustainability journey. We established a project group to coordinate the follow-

up from this workshop starting with mapping of the existing ecosystem to 

understand what other groups and organisations are doing and to develop a 

platform for collaboration and sharing of best practices particularly around key 

areas of waste stream traceability, the issue of production waste and Life Cycle 

Analysis.

Number of workshop participants: 28
Number of countries represented: 10 / international

Read the report

31: Auckland Stopover. 
Boatyard. 27 February, 
2018
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https://theoceanrace.s3.amazonaws.com/files/m123996_Sustainability-Innovation-Workshop-Fashion-2019.pdf
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SUSTAINABLE LOOK AND OVERLAY

INNOVATION WORKSHOP WITH THE 
EVENTS AND SPORTS SECTOR

The events and sports sector globally uses an immeasurable volume of single-use, 

mostly plastic, materials to dress their live event sites, and there is very little in the way 

of stewardship of those materials on their journey from manufacturing to ‘disposal’.

Much of the material used for the branding, dressing, overlay and signage is not made 

from recycled content, not recyclable, or simply not handled correctly and recycled. 

Landfill or incineration is the end-of-life for much of the materials used.

We recognised that as an industry, together we must find solutions to dress and 

message our sites and venues in a way that reduces volume of single-use, ensures full 

stewardship of materials to circular systems, and ignites innovation in sustainable 

materials, production methods, alternatives to business as usual. 

In May 2020, alongside The Ocean Race Summit The Hague, we gathered (virtually) 

eighty leaders in sports and events in an Innovation Workshop to look at one of the 

biggest uses of single-use plastics in our industry – the way we dress and brand our 

event sites. 

Prior to the workshop we conducted an industry and market scan to assess the 

situation and set the focus for the various groups. 

Participants in the workshop included the International Olympic Committee, UEFA, 

FIFA, World Sailing, The Ocean Race stopovers, Formula E, World Surf League, London 

Marathon, along with sports and event industry associations and critical members of 

the value chain such as materials manufacturers, designers, production companies, 

design agencies, recyclers, and innovators.

Together we developed a pathway for global industry collaboration and solutions. 

We are continuing this work throughout 2021, with two working groups focusing on 

innovations and solutions, plus tender criteria and supplier assessments. 

Number of workshop participants: 76
Number of countries represented: 22 / international

 Watch the panel discussion

 Read the report   Watch the workshop. 

32: Cape Town Stopover. 
01 December, 2017.
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REUSABLES AT EVENTS

GLOBAL REUSABLES AT EVENTS HYGIENE 
STANDARDS PROJECT
Defining how we can ensure reusable cups are a viable and safe option for events 

was the focus of this workshop. Reusable bottles, cups, crockery and cutlery at 

events have experienced a sharp increase over the past few years in reaction to a 

global focus on single-use plastic avoidance. In a post Covid-19 world, there will be 

a spotlight on best-practice hygiene for reusables and supporting systems. There 

has been a push-back, with false claims being communicated that may negatively 

impact the progress of the reusable solutions movement. 

Industry leaders, food hygiene experts and reusables providers helped to create a 

roadmap to deliver a transformative reusable hygiene standards initiative.

Number of workshop participants: 63
Number of countries represented: 18 / international

Read the guidelines.
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33: Reusables Hub at 
Hong Kong Stopover. 20 
January, 2018
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SCIENCE AND COMMUNICATIONS
This workshop was based on a recurring theme of conversations with our science 

network - the need for impactful communication to amplify the voice of science 

amongst a wider audience that will generate knock-on support for ocean science 

to better understand our ocean, and drive policy change to protect it. 

This workshop took an innovative approach by gathering participants with a 

diversity of expertise and backgrounds to discuss different aspects of communication 

including: data visualisation and the data management that is needed to facilitate 

visualisation as well as comparison with the unified message and massive outreach 

that space has achieved and the need to develop communication with a similar 

unified approach for the ocean; existing gaps in achieving impact. 

Together with key participants and organisations, three focus areas will be developed 

including: a data management policy and process that can be applied for all sailing 

and science initiatives; innovative data visualisation to leverage the sports outreach 

platform; development of ocean heroes - both sailors and scientists as authentic 

and motivational voices for science.  

Read the report read the recommendations for data visualisation produced by The 

Visual Agency based on one of the workshop breakout sessions.

WINNING STRATEGIES - DIVERGENT 
THINKING
This workshop focused on developing winning strategies to restore ocean health 

and abundance, inspired by the spirit of ocean racing.

In ocean racing, when the odds are stacked against you, the desire to win grows 

stronger. Teams come together to do whatever it takes to succeed, pushing themselves 

to the limit. 

The odds are currently against us when it comes to the race to restore ocean health. 

The big three issues: ocean warming, over-fishing and pollution are all rapidly 

accelerating despite the best efforts of conservationists. We need new strategies 

to win. 

Focusing on creating exciting moments for change, The Ocean Race was used as a 

test case, looking at how our platform, which engages sailors, teams, fans, sponsors 

and partners,  can be leveraged to accelerate action to restore ocean health and 

marine life. 

The divergent thinking processes that other sports, businesses and brands could 

also apply to create exponential impact were also shown to be a winning formula.

Number of workshop participants: 69
Number of countries represented: 18 / international.

34: Race Control at 
Headquarters, Alicante.

35: Leg 8 from Itajai to 
Newport, day 9 on board Turn 
the Tide on Plastic. 30 April, 
2018. Francesca Clapcich 
keeping an eye on the other 
boats.
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SUMMARY SUSTAINABILITY

AIMS AND OBJECTIVES
IMPACT

SUSTAINABILITY AIM OBJECTIVE

Engage our stakeholders 
and obtain their 
commitment to Racing with 
Purpose.

Maximise the impact of The 
Ocean Race as a purpose-
based platform.

Stakeholder engagement and commitment
Objective 1.1 The Ocean Race and operational 

stakeholders’ leadership and staff are engaged and 

committed to Racing with Purpose. 

Objective 1.2 The Ocean Race and operational 

stakeholders’ leadership and staff have relevant 

sustainability knowledge, competency and/or support.

Objective 1.3 All operational stakeholders have 

sustainable operating plans and adhere to The Ocean 

Race’s sustainability requirements and guidance.

FOOTPRINT

SUSTAINABILITY AIM OBJECTIVE

Protect the natural 
environment from Race and 
event impacts.

Ensure responsible resource 
use and circularity.

Environmental stewardship

Objective  3.1 Adhere to all relevant environmental 

regulations and protections, and take a restorative 

approach.

Water
Objective 4.1 Responsible water use and 
management.

Waste
Objective 4.2 Minimise total waste produced.

Objective 4.3 Minimise our plastic footprint.

Objective 4.4 Maximise resource recovery.

Sourcing
Objective 4.5 Minimise volume of materials used.

Objective 4.6 Source environmentally, socially 

responsible, and ethically-produced materials and 

food.

Minimise greenhouse gas 
emissions and be climate 
positive.

Energy
Objective 5.1 Maximise energy conservation and 

efficiency. Objective 5.2 Maximise renewable energy 

use.

Transport
Objective 5.3 Minimise travel and freight impacts.

Greenhouse Gas Emissions
Objective 5.4 Minimise Race-related greenhouse gas 
emissions.

Objective 5.5 The Ocean Race 2022-23 is climate 
positive.

2

3

1

4

5

Advocacy, outreach and learning
Objective 2.1 Raise awareness and positively influence 

beliefs held and action taken on sustainability and ocean 

issues by our target audiences.

Climate Change 
Objective 2.2 Enhanced climate change commitments and 

action by stakeholders as part of The Ocean Race platform.

Ocean Protection
Objective 2.3 Enhanced commitment and action by host 

nations towards 30% of the ocean as Marine Protected 

Areas by 2030.

Objective 2.4 Host Cities take action to ensure protection 

of the local marine environment.

Objective 2.5 Enhanced commitments and action by 

stakeholders on preventing single-use plastic and plastic 

pollution.

Ocean rights
Objective 2.6 Advocate and accelerate action on nature-
based rights.
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LEGACY

SUSTAINABILITY AIM OBJECTIVE

Advance knowledge and 
collect data on Ocean 
Health.

Celebrate and ensure 
inclusion and diversity 
through sailing and our race.

Ocean Science

Objective 6.1 Optimise the impact and application of 

scientific data collected during the 2022-23 Race.

Inclusivity & Diversity
Objective 7.1 Support and ensure inclusion and diversity 
within all elements of The Ocean Race.

Achieve industry leadership, 
innovation and positive 
legacy.

Industry Leadership
Objective 8.1 Be a catalyst for the development of 
innovative solutions to industry sustainability 
challenges.

Objective 8.2 Be the leading event in sports and 
sustainability by 2023.

7

8

9
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GLOBAL REPORTING INITIATIVE
REPORTING INDEX

GRI EOSS DISCLOSURES

EO1 Direct economic impacts and 
value creation as a result of 
sustainability initiatives.

Not applicable for 2019/2020. Reported via whole of Race 

reporting.

GRI EOSS DISCLOSURES

77

We did not have any activities during 2019 - 2020 that 

required significant travel by attendees. We reframed the 

focus of The Ocean Race Summits to draw only a local or 

virtual participation, with this likewise being the 

intention for the remainder of the series.

Included in planning for attendee travel to the 2022-2023 

has not yet commenced, however requirements in 

agreements with our stopovers includes the need to 

develop a Transport Plan focussed on reducing the need 

for driving to the event by participants and optimising 

active and sustainable travel options. Some of our 

stopover cities have indicated the intention to promote 

decarbonised urban transit as a focal point alongside the 

hosting of the 2022-23 Race.

The Ocean Race Sustainability Objective: 
5.3 Minimise travel and freight impacts.

EO2 Modes of transport taken by 
attendees and participants as a 
percentage of total transportation, and 
initiatives to encourage the use of 
sustainable transport options.

EO3 Significant environmental and 
socio-economic impacts of transporting 
attendees and participants to and from 
the event.

EO5 Type and impacts of initiatives to 
create a socially inclusive event.

EO6 Type and impacts of initiatives to 
create an accessible environment.

During 2019 and 2020 we worked on developing our 

Diversity Plan and on the race rules which require female 

sailors. See more information in this report, Strategic 

Aim 7, page 61.

The Ocean Race Sustainability Objective: 
7.1 Support and ensure inclusion and diversity within all 

elements of The Ocean Race.

EO7 Total number of injuries, fatalities 
and reportable incidents for 
attendees, participants and other 
relevant stakeholders.

Not applicable due to no major activity during 2019 - 

2020.

Reported via whole of Race reporting.

EO8 Percentage of and access to food 
and beverage that meets the 
organiser’s policies, or local, national or 
international standards.

100% of food served at events hosted by The Ocean Race 

events met our sustainability requirements. Hospitality 

events held in local venues in Alicante do not all meet 

our sustainability requirements - such as disposable 

cups at beach bars. When we cater in the office from 

local suppliers, we prioritise low packaged and 

sustainable packaged or reusable/returnable 

serviceware. This includes paella, and renting reusable 

crockery, for example at the Plastic Free Cities seminar.

THE OCEAN RACE REPORTINGTHE OCEAN RACE REPORTING

EO9 Type and sustainability 
performance of sourcing initiatives.

During 2019 and 2020 our focus was on developing our 

Sustainable Sourcing Code. We used our downtime in 

2020 to spearhead an industry-wide initiative focussing 

on alternatives to single-use look and overlay (signage, 

decor) materials and on ensuring we do not revert back 

to single-use serviceware in beverage service, rather to 

keep reusables.

The Ocean Race Sustainability Objective: 
4.6 Source environmentally, socially responsible, and 

ethically-produced materials and food.

E11 Number, type and impact of 
sustainability initiatives designed to 
raise awareness, share knowledge and 
impact on behaviour change and 
results achieved.

EO12 Nature and extent of knowledge 
transfer of best practice and lessons 
learned.

EO13 Number, type and impact of 
physical and technological legacies.

Review initiatives in this Sustainability Report - 

Strategic Aim 1 (page 41), 

Strategic Aim 2 (page 43), 

Strategic Aim 6 (page 55) and 

Strategic Aim 8 (page 63).

The Ocean Race Sustainability Objectives: 
1.1, 1.2, 1.3, 2.1, 2.2, 2.3, 2.4 2.5, 6.1, 8.1, 9.1
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GRI ECONOMIC STANDARDS

Reported via whole of Race reporting, not applicable for 

2019/2020.

The Ocean Race Sustainability Objective: 
4.6 Source environmentally, socially responsible, and 

ethically-produced materials and food.

GRI ENVIRONMENTAL STANDARDS

79

See Strategic Aim 5 in the Sustainability Report, page 53.

The Ocean Race Sustainability Objective: 
4.1 Responsible water use and management.

Not applicable for 2019/2020. This will be reported on 

for relevant areas during the Race period.

The Ocean Race Sustainability Objective: 
3.1 Adhere to all relevant environmental regulations and 

protections, and take a restorative approach.

THE OCEAN RACE REPORTINGTHE OCEAN RACE REPORTING

Not applicable for 2019/2020. This will be reported on for 

relevant areas during the Race period.

The Ocean Race Sustainability Objectives: 
2.3 Enhanced commitment and action by host nations towards 

30% of the ocean as Marine Protected Areas by 2030; 2.4 Host 

Cities take action to ensure protection of the local marine 

environment; 2.5 Enhanced commitments and action by 

stakeholders on preventing single-use plastic and plastic 

pollution; 2.6 Advocate and accelerate action on development 

of an Universal Declaration of Ocean Rights; 3.1 Adhere to all 

relevant environmental regulations and protections, and take a 

restorative approach.

GRI 302: ENERGY 2016
Disclosure 302-1 Energy consumption 
within the organization

Disclosure 302-3 Energy intensity

Disclosure 302-4 Reduction of energy 
consumption

See Strategic Aim 5 in the Sustainability Report, page 53.

Not applicable to report during non-Race period. During 

race period we will look at energy intensity between 

various stopover's Race Villages.

Not applicable as comparison data is not available for 

the Alicante HQ for non Race period consumption. This 

will be reported during race period, comparing the 

2017/18 Race to the 2022/23 Race. It will also include 

analysis of energy reduction savings due to Smart Power 

Planning.

The Ocean Race Sustainability Objectives:

5.1 Maximise energy conservation and efficiency

5.2 Maximise renewable energy use.

GRI 303: WATER AND EFFLUENTS 2018
Disclosure 303-3 Water withdrawal

Disclosure 303-5 Water consumption

GRI ENVIRONMENTAL STANDARDS THE OCEAN RACE REPORTING

GRI 305: EMISSIONS 2016
Disclosure 305-1 Direct (Scope 1) GHG 
emissions

Disclosure 305-2 Energy indirect 
(Scope 2) GHG emissions

Disclosure 305-3 Other indirect (Scope 
3) GHG emissions

Disclosure 305-5 Reduction of GHG 
emissions

GRI 304: BIODIVERSITY 2016
Disclosure 304-1 Operational sites 
owned, leased, managed in, or 
adjacent to, protected areas and areas 
of high biodiversity value outside 
protected areas

Disclosure 304-2 Significant impacts of 
activities, products, and services on 
biodiversity.

Disclosure 304-3 Habitats protected or 
restored.

GRI 203: INDIRECT ECONOMIC 
IMPACTS 2016
Disclosure 203-2 Significant indirect 
economic impacts

GRI 204: PROCUREMENT PRACTICES 
2016
Disclosure 204-1 Proportion of 
spending on local suppliers

See Strategic Aim 5 in the Sustainability Report, page 53.

Travel was significantly reduced in 2020 due to covid 

restrictions. This enabled more acceptance for and 

advancement of using video meetings and webinar based 

workshops. During 2019 and 2020 we worked actively on 

plans for reducing the volume of materials shipped 

around with the Race (i.e Race Village structures 

planning), and reducing the number of travelling staff 

with the Race.

The Ocean Race Sustainability Objectives: 
5.1 Maximise energy conservation and efficiency; 5.2 Maximise 

renewable energy use; 5.3 Minimise travel and freight impacts; 

5.4 Minimise Race-related greenhouse gas emissions; 5.5 The 

Ocean Race 2022-23 is climate positive.
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GRI ENVIRONMENTAL STANDARDS

See Strategic Aim 4 in the Sustainability Report, page 51.

The Ocean Race Sustainability Objective: 
Obj 4.2 Minimise total waste produced; Obj 4.3 Minimise our 

plastic footprint; Obj 4.4 Maximise resource recovery; Obj 4.5 

Minimise volume of materials used.

GRI SOCIAL STANDARDS

81

THE OCEAN RACE REPORTINGTHE OCEAN RACE REPORTING

See Strategic Aim 7 in the Sustainability Report, page 61.

The Ocean Race Sustainability Objective: 
7.1 Support and ensure inclusion and diversity within all 

elements of The Ocean Race.

Not applicable for 2019/2020. This will be reported on 

for relevant areas during the Race period.

The Ocean Race Sustainability Objective: 
Obj 4.2 Minimise total waste produced; Obj 4.3 Minimise our 

plastic footprint; Obj 4.4 Maximise resource recovery; Obj 4.5 

Minimise volume of materials used.

GRI 414: SUPPLIER SOCIAL 
ASSESSMENT 2016
Disclosure 414-1 New suppliers that 
were screened using social criteria 

Disclosure 414-2 Negative social 
impacts in the supply chain and 
actions taken

GRI 405: DIVERSITY AND EQUAL 
OPPORTUNITY 2016
Disclosure 405-1 Diversity of 
governance bodies and employees

GRI 306: Waste 2020

Disclosure 306-1 Waste generation and 
significant waste-related impacts
Disclosure 306-3 Waste generated
Disclosure 306-2 Management of 
significant waste-related impacts
Disclosure 306-4 Waste diverted from 
disposal
Disclosure 306-5 Waste directed to 
disposal

Not applicable for 2019/2020 as little significant materials 

purchasing was undertaken. We did negotiate our 

apparel partnership with Helly Hansen during this time 

and their sourcing and factory conditions are part of 

their sustainability credentials. These will be reported on 

during 2021 when we make our first major purchase of 

apparel and launch the sustainably sourced range.

The Ocean Race Sustainability Objectives: 
4.6 Source environmentally, socially responsible, and ethically-

produced materials and food.

GRI 307: ENVIRONMENTAL 
COMPLIANCE 2016

Disclosure 307-1 Non-compliance with 
environmental laws and regulations

GRI 308: SUPPLIER ENVIRONMENTAL 
ASSESSMENT 2016

Disclosure 308-1 New suppliers that 
were screened using environmental 
criteria

Not applicable for 2019/2020 as little significant 

materials purchasing was undertaken. We did 

negotiate our apparel partnership with Helly Hansen 

during this time and their sourcing and factory 

conditions are part of their sustainability credentials. 

These will be reported on during 2021 when we make 

our first major purchase of apparel and launch the 

sustainably sourced range.

The Ocean Race Sustainability Objective: 
4.6 Source environmentally, socially responsible, and 

ethically-produced materials and food.

See examples of engagement in the Sustainability 
Report. We will have greater community engagement 
activities in 2021 and during the race period.

The Ocean Race Sustainability Objective: 
2.1 Raise awareness and positively influence beliefs held and 

action taken on sustainability and ocean issues by our target 

audiences; 2.2 Enhanced climate change commitments and 

action by stakeholders as part of The Ocean Race platform; 

9.1 Host city’s government departments and programmes 

have an ongoing sustainability benefit from hosting The 

Ocean Race; 9.2 Individuals, communities and groups have 

enduring positive benefits from their participation in Racing 

with Purpose.

GRI 413: LOCAL COMMUNITIES 2016
Disclosure 413-1 Operations with local 
community engagement, impact 
assessments, and development 
programs
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SUPPORTING THE UN SDGs
SDG THE OCEAN RACE

We promote an inclusive race and working environment. We actively work to ensure 

gender balance in our race teams and our workforce.

Whist we are not in a position to directly influence government policy, we 

can illustrate support of SDG 5: achieve gender equality and empower all 

women and girls. Competitive sailing is one of the few sports where women 

and men compete at an equal level. We offer the opportunity for girls to 

develop through our Youth Academy. Our Race rules require female sailors 

in all teams. We support the Magenta Project, which also is a coalition to 

support the development of professional female sailors.

Our Race and Race Villages are managed to ensure no negative impact on 

freshwater supply. We work to source only from companies who do the same.

We support SDG 6 clean water and sanitation through our programme 

focus,  through the way we manage water onsite, and support the concept 

of sustainable water management through our host city engagement. 

Our support of Target 6.1 Safe and affordable drinking water is illustrated 

through water refill points being provided onsite, where healthy and safe 

drinking water is provided. 

Targets 6.3 wastewater, 6.4 efficiency of freshwater use, and 6.6 protect 

water-related ecosystems, are supported through our onsite operations 

management. Onsite we ensure water conservation practices and request 

the sourcing of non-potable water for all water supply and the use and 

responsible management of grey water and wastewater. Through our 

environmental protection controls, we ensure no negative impacts from the 

Race or event operations on the natural environment including waterways. 

Target 6B is supported through our engagement with host cities to bring to 

life their sustainability commitments and achievements locally, which has a 

focus on sustainable water management and protection of waterways.

SDG THE OCEAN RACE

7 AFFORDABLE & CLEAN 
ENERGY

Ensure access to affordable, 
reliable, sustainable and 
modern energy for all

Target 7.2 Increase global 
percentage of renewable energy

Target 7.3 Double the improvement 
in energy efficiency

We promote renewable energy and energy conservation, enacted through our 

efforts in production of our Race Villages and through our race teams.

We support SDG 7 and specifically Target 7.2 renewable energy and 7.3 

energy efficiency through committing to maximising the sourcing of 

renewable energy supply in our office and race villages. We establish a Smart 

Power Plan for each race village to ensure maximum efficiency. Our 

technical equipment (AV, IT and hospitality) used is sourced with energy 

consumption in mind. 

SDG Goal 7 is also supported through our engagement with host cities to 

bring to life their sustainability commitments and achievements locally, 

which can have a focus also on renewable energy and energy efficiency.

6 CLEAN WATER & 
SANITATION

Ensure availability and 
sustainable management of 
water and sanitation for all

Target 5C Adopt and strengthen 
policies and enforceable legislation 
for gender equality

Target 6.1 Safe and affordable 
drinking water

Target 6.3 Improve water quality, 
wastewater treatment and safe 
reuse

Target 6.4 Increase water-use 
efficiency and ensure freshwater 
supplies

Target 6.6. Protect and restore 
water-related ecosystems

Target 6B Support local 
engagement in water and sanitation 
management 

5 GENDER EQUALITY

Achieve gender equality and 
empower all women and girls.

Target 5C Adopt and strengthen 
policies and enforceable legislation 
for gender equality

We ensure a safe, fair and satisfying work environment and seek the same through 

our supply chain. We work with Host Cities to realise economic benefits from our 

stopover.

We support SDG 8 sustained, inclusive and sustainable economic growth 

through our procurement and employment policies. Target 8.1 sustainable 

economic growth is supported through our focus on local procurement and 

employment. We wish to add value and benefit to our host destinations by 

purchasing locally and responsibly, and through engaging local contractors 

and workforce as a priority. Target 8.5 decent work, 8.7 modern slavery and 

child labour, and 8.8 labour rights and safety are supported through our 

commitment to making major purchases from suppliers with transparent 

supply chains and available infomration on their fair labour practices. We 

support target 8.9 sustainable tourism through our engagement with the 

host city on their sustainable tourism and hospitality commitments and 

through our own commitment to the same in our own production practices 

and engagement with our visitors. We produce a 'Sustainable Stopover 

Guide' in coordination with the host city, to inform our guests on how they 

can tread lightly in their own visit to the destination, and how they can have 

a responsible and supportive visit. We encourage carbon balancing of air 

travel GHGs, where unavoidable air travel is undertaken by our guests.

8 DECENT WORK & 
ECONOMIC GROWTH

Promote sustained, inclusive 
and sustainable economic 
growth, full and productive 
employment and decent work 
for all

Target 8.1 Sustainable economic 
growth

Target 8.4 Improve resource 
efficiency in consumption and 
production

Target 8.5 Full employment and 
decent work with equal pay

Target 8.7 End modern slavery, 
trafficking and child labour

Target 8.8 Protect labour rights and 
promote safe working environments

Target 8.9 Promote beneficial and 
sustainable tourism
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SDG THE OCEAN RACE
We support smart cities that have good urban connectivity, air quality, fair working 

conditions, sustainable development policies, enable a circular economy and have a 

commitment to reducing plastic pollution. We offer an opportunity to showcase 

sustainable city innovations within our Race Villages and as it relates to Ocean 

Health, through our Ocean Summits.

SDG 11 Sustainable Cities (along with targets 11.2, 11.4, 11.6, 11.7) is supported 

through our engagement with host cities to bring to life their sustainability 

commitments and achievements locally, and through the way we manage 

our own operations, our procurement choices and our advocacy for ocean 

health restoration.. 

Target 11.2 is supported through our commitment to sustainable travel 

options being promoted in association with each of our stopovers, for travel 

to and from the race village and around the host city. 

Target 11.4 is supported through our ongoing focus on the restoration of 

ocean health. This is also implicit in our overall focus on environmental 

sustainability through our onsite operations and our supply chain 

management.

SDG THE OCEAN RACE

12 RESPONSIBLE 
CONSUMPTION & 
PRODUCTION

Ensure sustainable 
consumption and production 
patterns

Target 12.2 Sustainable 
management and use of natural 
resources

Target 12.3 Halve global per capita 
food waste

Target 12.4 Responsible 
management of chemicals and 
waste

Target 12.5 Substantially reduce 
waste generation

Target 12.5 Substantially reduce 
waste generation

Target 12.7 Promote sustainable 
public procurement practices

Target 12.8 Promote universal 
understanding of sustainable 
lifestyles

Target 12b Develop and implement 
tools to monitor sustainable tourism

We support responsible resource use and strive to enact this through our 

procurement choices. We focus on resource recovery in support of a circular 

economy. We have a focus on avoiding and campaigning for awareness of the 

impact of single-use plastic.

SDG 12 Sustainable consumption and production is supported through our 

sustainable procurement process, through sustainable operations 

management, through our championing elimination of avoidable single-use 

plastic, and through our advocacy on sustainability issues with our 

stakeholders such as partners and host cities. 

Target 12.2 is directly supported through the same. Target 12.3 is directly 

support through our catering policies and our food salvage and composting 

programmes. 

Target 12.4 chemicals and waste, and target 12.5 reduce waste is likewise 

directly support through our responsible resource use policies and our 

rigorous resource recovery efforts. 

Target 12.6 is supported through our advocacy with our host destinations, 

and we give the opportunity and encouragement for local sustainable 

procurement practices, especially those policies of the government entity 

partners we are engaged with (eg Delivery Partners are often local 

government). 

Target 12.8 is supported through our advocacy of sustainable living and 

responsible business practices, with our broad stakeholdership including 

our race village visitors, hospitality guests and partners. 

Target 12B monitoring sustainable tourism is supported through our 

willingness to be involved in any sustainable tourism programmes or 

instruments in development. We can feed in data, case studies and 

information into such programmes.

11 SUSTAINABLE CITIES & 
COMMUNITIES

Make cities and human 
settlements inclusive, safe, 
resilient and sustainable

Target 11.2 Affordable and 
sustainable transport systems

Target 11.4 Protect the world’s 
cultural and natural heritage

Target 11.6 Reduce the 
environmental impact of cities

Target 11.7 Provide access to safe 
and inclusive green and public 
spaces

13 CLIMATE ACTION

Take urgent action to 
combat climate change and 
its impacts.

Target 13.2 Integrate climate 
change measures into policies and 
planning

Target 13.3 Build knowledge and 
capacity to meet climate change

We understand there is a greenhouse gas emissions impact of a global travelling 

event. We measure our impact and are working hard on efficiency, reductions and 

balancing of our impacts. We work with science, academia and industry to collect 

scientific data on Ocean Health and the effects of climate change on the ocean.

SDG 13 take action on climate change is supported through our focus on 

reducing and balancing our programme's GHG emissions and through 

influencing those who collaborate in the Race and likewise have GHG 

impacts due to their involvement (teams, partners, host cities). GHG impacts 

are considered in the logistics planning, purchasing of equipment 

(efficiency), sourcing of renewable energy. 

This goal is also supported through our advocacy with cities around climate 

change impacts, and through sharing information and inspiring action on 

climate change amongst our stakeholders.
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SDG THE OCEAN RACE
Our campaign to restore ocean health with a focus on plastic pollution underscores 

all of our environmental and sustainability actions and direction as a race. Our 

engagement with stakeholders comes with expectations for them to make 

commitments and take action. We aim to maximise our impact in this area while 

also carefully managing our own plastic footprint and impact on the ocean.

SDG 14 life below water is supported through our campaign Racing with 

Purpose, and our focus on ocean health and plastic pollution. O

ur programme includes Summits, which bring together leaders and 

influencers, our learning programme with our schools education kit. 

We support target 14.4 through our commitment to only serving verifiable 

sustainable seafood. 

Target 14A is supported through our science programme where we gather 

data on microplastic and other ocean health indicators from remote 

locations on the race route. The science programme also provides valuable 

data to support target 13.3 ocean acidification.

SDG THE OCEAN RACE

17 PARTNERSHIPS FOR 
THE GOALS

Strengthen the means of 
implementation and 
revitalize the global 
partnership for sustainable 
development.

Target 17.3 Mobilise financial 
resources for developing countries

Target 17.6 Knowledge sharing and 
cooperation for access to science, 
technology and innovation.

At the heart of our ocean health campaign and Racing With Purpose is 

collaboration with our stakeholders and others working on solutions to a 

sustainable future. We collaborate with our partners, our host cities and delivery 

partners, the scientific and education sectors, NGOs and ocean advocates. We 

connect with local organisations and offer a forum for collaboration through The 

Ocean Race Summits.

SDG 17 partnerships for the goals is supported through our sharing 

knowledge and encouraging action throughout our stakeholdership.

Leaving a positive legacy is a main pillar of the sustainability programme, 

supporting 17.6 knowledge sharing. This is through professional 

development programmes with staff, delivery partners and sailing teams, 

and through our kids education programme.

Our science programme brings valuable data to the scientific community 

for analysis of the health of our ocean and microplastic pollution. 

We hope to support target 17.3 in a small way through diverting funding 

from our carbon and plastic offsetting programmes, to help enable 

communities in developing countries to likewise reduce their own GHG 

emissions and plastic footprints.

14 LIFE BELOW WATER

Conserve and sustainably 
use the oceans, seas and 
marine resources for 
sustainable development

Target 14.1 Reduce marine 
pollution

Target 14.2 Protect and restore 
ecosystems

Target 14.3 Reduce ocean 
acidification

Target 14.4 Sustainable fishing

Target 14A Increase scientific 
knowledge, research and 
technology for ocean health

15 LIFE ON LAND

Protect, restore and 
promote sustainable use of 
terrestrial ecosystems, 
sustainably manage forests, 
combat desertification, and 
halt and reverse land 
degradation and halt 
biodiversity loss

Target 15.1 Conserve and restore 
terrestrial and freshwater 
ecosystems

Target 15.2 End deforestation and 
restore degraded forests

Target 15.5 Protect biodiversity 
and natural habitats

We know that ocean health impacts begin on land and so our attention is also to 

what systems and solutions there are on land that can positively impact ocean 

health. In our sourcing, we look to the supply chain to consider the potential 

impacts of these sectors and strive to make purchase decisions that support good 

practice.

SDG 15 life on land is supported through our environmental advocacy and 

our procurement processes. Through our sustainable sourcing code, we aim 

to have no purchasing which could negatively impact on the environment, 

including deforestation, (target 15.1) particularly through only sourcing 

sustainable timber. 

Along with our supply chain choices, our onsite and race operational 

policies and practices ensure we also support target 15.1 conserving 

freshwater ecosystems, and target 15.5 protecting biodiversity and natural 

habits. Race village sites are required to undergo environmental impact 

assessments for any site works. 

Our race rules require that onboard waste and waste water management 

meet all environmental regulations. For example waste onboard is 

quarantined and securely disposed of as part of the arrival protocol.
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