
SUSTAINABILITY 
COMMUNICATIONS 
MANAGER



Job Title: Sustainability Communications Manager

Department: Communications

Project Teams:  Sustainability & Communications

Contract term:  2020 - August 2022, Full time

Location:  Race HQ, Alicante, Spain. Race-time: travelling 
some Host City stopovers



ROLE DESCRIPTION

• To contribute to the strategic positioning of The 
Ocean Race as a voice, platform and advocate for 
Ocean Health, as a credible contributor to ocean 
science, and as a thought leader in sustainability 
and sports globally.

• Responsible for planning and implementing 
communications for The Ocean Race’s Racing with 
Purpose (sustainability/ocean health) programme. 

• Support the implementation of any devised 
campaign, communications and storytelling efforts 
of the Race.



THIS ROLE 
INCLUDES THE 
FOLLOWING

Marketing duties 

• To contribute to the development of The Ocean 
Race’s ocean health and Racing with Purpose 
narrative, and where needed, targeted campaigns, 
engagement and communications strategies for 
each audience, topic or region, to support the 
strategic positioning of the Race and to meet the 
goals and targets in the Communications Strategy 
and Plan & Sustainability Strategy and Plan.

• To work with the marketing, communications and 
sustainability teams, and any assigned agencies, to 
integrate sustainability and ocean-health themes 
into the heart of the Race’s overall marketing and 
communications strategy, race identity and brand 
personality.

• To support the Sustainability department in 
identifying the sustainability and ocean-related 
themes and topics to be prioritised, and actively 
communicated and leveraged, through various 
communications and engagement opportunities.

• To support the development and ensure the 
integration of the behaviour change strategy. 
This includes incorporating behavioural science 
techniques into campaigns, communications, and 
race village experiences and other communications 
and engagement opportunities.

• Responsible for journey-mapping the audience 
experience to identify and ensure optimisation of 
communications and engagement opportunities to 
meet our impact goals.

• To work with host cities, partners and teams in 
incorporating a strategic approach to optimising 
the messaging, campaigns and communications of 
ocean health and sustainability-related themes and 
topics.

• Ensuring a co-ordinated approach to campaigns 
and issues alignments by our partners, teams, 
cities, and their partners or sponsors, around 
ocean health and sustainability issues, to optimise 
the ‘whole of message’.

• To manage positioning the Race’s profile and 
leadership in the various relevant industry sectors 
such as sailing, sports, ocean science, education, 
events and brands with purpose.

• Develop the ‘Racing with Purpose’ brand as the 
corporate identity for the Race’s approach to 
responsible governance, including the way to 
communicate publicly the Race’s sustainability 
strategy, supporting the SDGs and sustainable 
development principles and values, and other 
quality programmes and corporate strategies such 
as BCorp, ISO 20121, GRI, UN Global Compact.

• Contribute to developing the strategic approach 
to incorporating and communicating involvement 
with and support of NGOs and other international 
alignments, such as UNEP, UNESCO, Clean Seas, 
Decade for Ocean Science.



Communications strategy duties

• To ensure the Race’s sustainability narrative, 
personality or voice is included in relevant external 
communications, including but not limited to 
website content and articles, presentations, 
news releases, videos, animations, infographics 
or other communications devices used to convey 
sustainability-related messaging and information. 

• To work with the editorial team to develop and 
implement the communications strategy for 
the storytelling of the Race’s external-facing 
sustainability programmes (Learning, Science, 
Summits) in line with wider editorial and digital 
plans.

• Monitor external sustainability-related 
communications, campaigns and news, with a view 
to using potential opportunities to proactively 
promote the Race’s sustainability programme 
externally.

• Develop potential crisis management scenarios 
and crisis containment plans as they relate to 
sustainability-related communications risks.

• Cooperating with the Communications department 
in creating and updating a shared communications 
calendar for both internal and external-related 
activities with the purpose of informing, in 
advance, for the benefit of coordination with 
partners and other stakeholders.

• To analyse and report the media impact of the 
sustainability programme.

• Lead and animate a thorough sustainability 
stakeholders management plan, integrated with 
The Ocean Race’s stakeholders.

Media and external communications duties

• Lead the communication and media relations 
duties including proactive engagement with 
specialised media with reference to Racing with 
Purpose.

• Manage media requests in relation to sustainability.

• Ensuring correct briefing, fact checking, coaching 
or other support needed to build competency for 
those who are spokespeople for The Ocean Race 
on ocean health and sustainability topics, including 
senior management, commercial representatives, 
skippers, sailors and communications staff.

• Managing the key facts, attribution, technical 
accuracy, vocabulary use and other editorial 
governance to ensure The Ocean Race has a 
credible and authentic voice in all communications 
about ocean health and sustainability related 
topics. Oversight of the same by any parties 
speaking on behalf of the Race on these topics, 
such as teams, partners and host cities. 

• Identify creative storytelling and interesting news 
angles for the Race as it relates to current affairs 
and progress in the ocean health and broader 
sustainability sectors.

• Create stories and news articles that add media 
value to the organisation.



Content development

• Work with the larger communications team in 
devising a social media strategy to promote 
the Racing with Purpose programme (defining 
hashtags, content, keyfacts, blogs and posts)

• Create and collaborate on the creations of specific 
sustainability content for our platforms such as the 
website, image library, app, etc.

• Develop the approach to communicating the 
sustainability programme via the Race’s website.

• Manage the development and creation of 
original content for business-related and external 
communications purposes (written, video, photos, 
social media graphics, infographics) for all aspects 
of the sustainability programme.

Business communications support duties

• Create or support the development of 
presentations, reports, commercial decks and 
other business-related communications, for the 
sustainability and commercial department’s use.

• Support the sustainability team in creating keynote 
and presentations.

• Identify, recommend presence and coordinate 
presence at external conferences.

Other

• Support reporting and feedback to our 
sustainability partners.

• To be the ‘bridge’ between the sustainability and 
communications team and commercial/business 
development teams.

• Support the broader communications department 
as required.

• Coordinate and manage our stakeholders database 
of contacts with associated online tools 



KNOWLEDGE, 
SKILLS AND 
EXPERIENCE 
REQUIRED

The ideal candidate will possess the following:

• Creative and visionary in approach to 
communicating for purpose and for good.

• Extensive experience in communicating about and 
for sustainability to a broad range of audiences and 
through a variety of platforms.

• An understanding of the latest techniques in social 
and community marketing, and behaviour change 
for sustainability. 

• A passion and knowledge of sustainability issues, 
ocean health-related topics, and the SDGs.

• Sustainability-related education or training, or 
technical knowledge achieved through extended 
career development in related sectors.

• Experience working in digital-first environment, 
preferably with experience of creating short-form 
& visual content and designing presentations and 
publications;

• Excellent writing and storytelling skills, with 
experience in published writing/blogging, a plus

• Knowledge of design software ie Adobe, Indesign;

• Ability to work in a team and take either a service 
and support, or leadership approach, whichever is 
needed.

• Excellent project management and leadership 
skills, to keep multiple deadlines and projects 
on track, and engaging and communicating with 
the team to ensure all harmonious and effective 
outcomes.

• Motivated to communicate an inspirational story to 
our key audiences

• Passion for sport, and the Race!

• A desire to inspire

• Be hungry, humble, creative and people smart 
(know how to interact in a team under pressure)



Requirements to apply:

• EU national or ability to acquire necessary EU working permits.

• Fluent English (written and spoken). Other languages are a plus.

• Your CV/resume must be in English and confirm your nationality/work permit 
status.

• Please include a cover letter with your application, detailing concrete examples 
or links to communication or marketing initiatives you have led in the area of 
sustainability. 

• Send your cv  and cover letter HERE

https://app.smartsheet.com/b/form/409c3ddab3e34093a8cb2ee5729ed9a1


CONTACT 
INFORMATION

The Ocean Race 1973 S.L.U.

Muelle nº10 de Levante, Puerto de Alicante,

03001 Alicante, Spain 

Laura Lambert Sanchez, 

Business Controller & HR Coordinator: 

laura.lambert@theoceanrace.com


